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CLIENT: 
Dept. of Art + Design, Arkansas State University

CONTACT INFORMATION for students to reach: 
· Name: Dr. Katherine Baker
· Phone Number: Contact her via email first
· Email: katbaker@astate.edu 

CONTACT INFORMATION for TARGET MARKET:
· Phone Number: 870-972-3050
· Email: katbaker@astate.edu
· Website: 
https://www.astate.edu/college/liberal-arts/departments/art-and-design/film-series/  
The website is under control of A-State’s brand, but we have a work-study student who can control what is shown on our page. Please work within the A-State website. It is also encouraged to create an additional easy CMS site that can be controlled by non-coders/non-designers for any ongoing publication of the film series. 
· Existing Social Media Handles and Platforms: 
· Instagram: @Information
· Facebook: @Information
· Twitter: @Information
· Snapchat: @Information
· Other:
Fill in information above. You will know this information and more when you complete the Social Media Plan page. Remove any platforms that are not presently being use. Just because a platform doesn’t exist does not mean that you cannot suggest creating one specifically for this group. 

MARKETING OBJECTIVE:
Create awareness and encourage attendance by the surrounding community and A-State students to the free film series presented by the Dept. of Art + Design at Arkansas State University. 
But why are we really doing this? In so many ways, the university is part of – but also removed from – the surrounding community. The more involvement we have from members of the community, the more support we have for future growth and mutual benefits. It is also an effort to educate members of the community who may not otherwise have the access to such films. Overall, this is a public relations move to show the worth of artwork itself and the department specifically. 
Fill in more information here.

PROBLEM / TASK: 
What exactly is the main problem on which you will focus. It may seem obvious and that’s ok. State it for the ability to keep coming back to check your creative strategy. 
What exactly is your task to fix this problem? It’s not just creating ads or awareness. It’s deeper than this. What are those ads doing? How are they going to fix the problem?
Fill in information here.

UNIQUE SELLING PROPOSITION: 
What does this film series provide that nothing else in the community or online can equal?
Fill in information here.

TARGET AUDIENCE: 
Primary: Members of the Jonesboro and immediately surrounding communities who would be interested in these films. We aren’t reaching out to those in the community who would rather eat nails than watch an art-house film or documentary. Assume the target wants to watch these movies.
Secondary: Students who are majors in the Dept. of Art + Design.
More information about the target(s) here. 

COMPETITION: 
Is there anybody else online or in the community with the same credentials that can be considered competition? 
Are there other aspects of a person’s life that could be considered competition for one’s time?
Fill in information here.

FEATURES AND BENEFITS:
For each Feature’s Benefit, keep asking “So what?” until you get to the thing that can hook your target audience.  
Feature 1: Fill in information here.
Benefit 1: Fill in information here.

Feature 2: Fill in information here.
Benefit 2: Fill in information here.

Feature 3: Fill in information here.
Benefit 3: Fill in information here.

ADDITIONAL INFORMATION:
The following films will be shown in the auditorium of the Reng Student Union during the rest of 2018. This will be an ongoing film series that will exhibit movies on a similar time schedule. The auditorium in the student union is HUGE and beautiful. You must provide information about parking and directions to community members as if a person has never been on campus.
· Thursday, March 8, 7-9pm: Peggy Guggenheim: Art Addict
A portrait of a patron of the arts extraordinaire who transformed a modest fortune and impeccable taste into one of the premiere collections of twentieth century art.
· Monday, April 9, 7-9pm: Secret of Kells
A young boy in a remote medieval outpost under siege from barbarian raids is beckoned to adventure when a celebrated master illuminator arrives with an ancient book, brimming with secret wisdom and powers.
· Thursday, September 20, 7-9pm: Loving Vincent
In a story depicted in oil painted animation, a young man comes to the last hometown of painter Vincent van Gogh to deliver the troubled artist's final letter and ends up investigating his final days there.
· [bookmark: _GoBack]Thursday, October 25, 7-9pm: Raping Europa
The story of Nazi Germany's plundering of Europe's great works of art during World War II and Allied efforts to minimize the damage.
Fill in information here. 
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