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TYPOGRAPHY RULES!!!  J 
ONE 
letter 

is a  
shape 

 

typography
�  “…is the balance and interplay of letterforms on the page, a verbal and 

visual equation that helps the reader understand the form and absorb 
the substance of the page content.  

�  Typography plays a dual role as both verbal and visual communication. 
As readers scan a page they are subconsciously aware of both 
functions:  first they survey the overall graphic patterns of the page, 

 then they parse the language, or read.  
�  Good typography establishes a visual hierarchy for rendering prose on 

the page by providing visual punctuation and graphic accents that help 
readers understand relations between  

 prose and pictures,  
 headlines  
 and subordinate blocks of text.” 

ONE 
letter 

is a  
shape 

 

Typography 

is about  
shape 

and the space 
around, within, 

between 

Basics 

�  Serif 
¡  Palatino, Times, New York, Garamond 

� Sans Serif 
¡ Helvetica, Arial, Futura, Gills Sans 

�  (Other) - Decorative, Script, Hand, etc.
¡  Just about anything that doesn’t fit into the other 2 categories

Basics 

� Serif 

Basics 

� Sans Serif 
Basics 

� (Other) - 
Decorative, 
Script, Hand, etc.

General Rule 

�  Conquer the basic fonts first 
�  Otherwise, the “cool” fonts become a crutch 
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[ the V O I C E of ]    typography

� ALL TYPE    h a s  a  v o i c e 
�  Whether it be its overall personality 
� Or the tone in which it’s speaking to you 
�  Is it calm?  Is It XCiTed?  Is it bored? 
� Does it welcome you?   
�  Is it a CALL TO ACTION! 
�  has the shape become a recognizable visual? 

https://writelydesigned.com/infographic-need-know-typography/ https://writelydesigned.com/infographic-need-know-typography/ 

TYPEFACES 

https://writelydesigned.com/infographic-need-know-typography/ 

TYPEFACE 

TYPEFACE vs. FONT 

�  The following explanation is from http://centerforbookarts.org/thursday-terms-font-vs-typeface/ 
 

�  “A typeface is a style of text, the type design, independent of other factors, that 
will be used. For example, last week’s Times New Roman is a typeface, as was 
this week’s Helvetica…Calson Openface. 

�   A style of text, however, is only one aspect of the font. Each piece of typeface 
(letters and symbols) comes in different sizes: 12 point, 24 point, 36 point, 72 
point, etc. Many typefaces also come in different weights, such as light, 
medium (the standard roman type), and bold; as well as styles, such italic. 

�  When the type one is using is discussed with these components, it is 
considered a font.  

�  For example, while Helvetica is a typeface, Helvetica 12 point is a font; while 
Calson Openface is a typeface, Calson Openface Bold 14 point is a font.  

TYPEFACE vs. FONT 

�  The following explanation is from http://centerforbookarts.org/thursday-terms-font-vs-typeface/ 
 

�  “The lovely diagrams made by Tink Makes Art (below) are great ways of looking 
at the differences. The typeface is the broad, overarching term, while the fonts 
are subsets (different sizes, different weights) of each typeface.  
There are many, many more fonts than typefaces!” 

TYPEFACE vs. FONT 

�  The following explanation is from http://centerforbookarts.org/thursday-terms-font-vs-typeface/ 
 

�  “While this may seem like semantics, in letterpress arts the difference is 
important. Unlike a computer where sizes and weights can be changed with a 
click, each individual piece of type used is cut from wood or metal to be a 
certain size and thickness.  

�  If you were given half a sign to finish and the artist only left the typeface name 
(ie “Use Times New Roman”), you would be at a loss. Artists, of course, do use 
different typefaces and font sizes in their pieces, but if your goal is consistency, 
the font chosen is very important. 

Letterpress printing is a technique of relief printing using a printing press, a process by which 
many copies are produced by repeated direct impression of an inked, raised surface against 
sheets or a continuous roll of paper. http://ceblog.s3.amazonaws.com/wp-content/

uploads/2013/06/Psychology_Behind_Type.jpg 
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Structure Size 

� 72 points = 1 inch 
� 6 picas = 1 inch 

Structure 

Size 

this is talking loudly 
 

THIS IS SCREAMING 
 

and this is whispering… 

Size 

this is talking loudly 
 

THIS IS SCREAMING 
 

and this is whispering….v e r y   s o f t l y 

Typography  

is about  
shape 

and the space 
around, within, between 
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Spacing 

� Letter spacing  >> Kerning 
� Word spacing >> Tracking 
 

� Line spacing >> Leading 

SPACING 

1.  Letter > KERNING 

2.  Word > TRACKING 

3.  Line > LEADING 

Structure 

HOW WE READ 

Aoccrdring to rscheearch at Cmabrigde 
Uinervtisy, it deosn’t mttaer in what oredr  
The ltteers in a wrod are, the olny iprmoetnt 
Tihng is taht the frist and lsat ltteer be at the 
rghit pclae. 

� On a page of text,  
�  “We read not buy letter, not even word by word, 

but in saccadic jumps, or clusters of words and  
word fragments. 

�  It’s easier to read lowercase letters than capitals 
because word shapes are more distinctive: 
ascenders and descenders fall in expected places,  
so the pattern shapes are learned.” 
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PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

 
�  Review how to apply  

what you’ve learned and  
are going to learn >> 

PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Direction and weight of lines 
�  Geometric (straight) vs. Organic 

(curvy) lines 
�  Shape in relation to space 
�  PART B:  

¡  How this translated into type  
as shape in relation to space  
(and “edge of page”) 

PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Illustrator 
�  Photoshop 
�  InDesign 

PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Awareness of shape of a letter 
FORM and its surrounding space 
to affect the message 

�  How to express a message/
thought without simply depending 
on the word itself 

�  Awareness of cropping 
�  Application of gestalt principles 
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PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Further exploration into type as 
form in relation to space and how 
much one can challenge legibility 

�  Part B: Photoshop skills 
�  Part C: html/css; online exploration 

PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Further exploration into type as 
form in relation to space and how 
much one can challenge legibility 

�  Part B: Photoshop skills 
�  Part C: html/css; online exploration 

PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Typography intertwined with image 
¡  Each person assigned a specific typeface 

to use, which is the title 
¡  Research and use imagery fitting to the 

history or purpose of the typeface 
¡  Write or copy (and cite) paragraph about 

assigned typeface  

�  How to handle large amounts of type 
and image in a 1-page layout 
¡  Leading 
¡  Kerning and Tracking 

�  Introduction to the grid 
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PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Typography intertwined with image 
¡  Each person assigned a specific typeface 

to use, which is the title 
¡  Research and use imagery fitting to the 

history or purpose of the typeface 
¡  Write or copy (and cite) paragraph about 

assigned typeface  

�  How to handle large amounts of type 
and image in a 1-page layout 
¡  Leading 
¡  Kerning and Tracking 

�  Introduction to the grid 
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PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

�  Typography intertwined with image 
¡  Each person assigned a specific typeface 

to use, which is the title 
¡  Research and use imagery fitting to the 

history or purpose of the typeface 
¡  Write or copy (and cite) paragraph about 

assigned typeface  

�  How to handle large amounts of type 
and image in a 1-page layout 
¡  Leading 
¡  Kerning and Tracking 

�  Introduction to the grid 

Your poster will not 
look like this. 
Your type-image and 
explanation text  
could be set up 
something like this. 
 
(This is the closest 
example I could find.) 

PROJECTS 
1.  Lines, Shapes,  

and Spatial 
Relationships 

2.  Software Review 

3.  Metaphoric 
Interpretation  
of  a Word 

4.  Creating and Selling 
an Ambigram 

5.  Headline Design 
and Intro to Layout 

6.  Modern vs. 
Postmodern Articles 

Preview of last project >> 
�  You will learn about the recent history 

of graphic design, specifically the 
difference between Modernist and 
Postmodernist ideologies and styles.  

�  Using Photoshop, Illustrator, and 
artwork outside of the computer,  
you will create design in these styles. 

�  Using InDesign, you will create  
2 article spreads explaining your design 
choices per the style. 

�  Reinforcement of grid and how to 
handle large amounts of text. 

Modernist - Rand Postmodernist - Sagmeister 



10/15/15 

9 

TYPOGRAPHY RULES!!!  J 

ONE 
letter 

is a  
shape 

 

Typography 

is about  
shape 

and the space 
around, within, 

between 

DUE  
Wednesday, 

 October 28th 
1:05pm  


