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Social Media
• Amplifies “word of mouth” marketing
• What business says about something on social media platform can
be immediately distributed, expanding interaction with customers
and public
• Constantly evolving
• Advances in technology
• Competition among social media sites
• Realization to keep their members, social media sites must
constantly create new experiences for their users
• Social media is a conversational medium
• But you must still be professional
• Find a site that you feel comfortable with and that others in your
industry or field are using

CONSIDER DURING LECTURE:
• Network vs. Community?
• Big Business vs. Individual
• To whom does this environment belong?
• Who defines “the rules”?
• How can you be professional, but not bland and boring?
• Even those you meet who seem to be themselves
are still VERY considerate of who they “appear” to be.
• EVERYBODY is a brand. Never be fooled.

The Top 7 Social Media Marketing Trends That Will Dominate 2014,
http://www.forbes.com/sites/jaysondemers/2013/09/24/the-top-7-social-media-marketing-trends-that-will-dominate-2014/
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Pinterest
Instagram

2010
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• Multiuse
• Facebook, Google+, Tumblr (like blog), Pinterest, Snapchat (time)

• General busines
• LinkedIn, Twitter, SlideShare

• Invitational
• Hub Culture, forums and groups that are invitation-only

• Location-oriented
• Google Places, Foursquare, Gowalla, Yelp
• Facebook, which integrates location through its Graph API

• Specialized business or profession
• To find specialized site, SocialMediaWebsites.com
• You can organize one on Facebook, LinkedIn, Ning, SocialGO, Wall.fm
• On Lithium.com, you can create a social media site for your website

• Video and photo
• YouTube, Flickr, Vimeo
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Customer Relationship Management (CRM)
• Techniques that use technology to relate to customers,

clients, sales prospects, including tracking interactions,
using purchase history to develop specific offers, and
providing customer service and technical support.
• Technology enables these processes to be automated, organized,

and synchronized, and results to be measured.
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Followers

Influence

• People who subscribe to your updates.

• The ability to produce effects on the actions, behavior,

• Twitter and Google+ - “follower”
• Facebook – “friends” or now also “follower”
• LinkedIn – “connections” or “contacts”

and opinions of others, such as getting them to visit
places on the web without forcing or commanding them to
do or think something.

Buzz and Viral Marketing

Really Simple Syndication (RSS)

• Ways that the web expands the effect of word of mouth

• A technology that sends updates of blogs and news to

and evolves from an information medium to primary
means of social and business interaction.

bookmark or revisit your favorite sites to see if they have
been updated.

#Hashtag
• A hashtag is a type of label or metadata tag used on

social network and microblogging services which makes
it easier for users to find messages with a specific theme
or content.
• Users create and use hashtags by placing the hash
character (or number sign) # in front of a word or
unspaced phrase, either in the main text of a message or
at the end. Searching for that hashtag will then present
each message that has been tagged with it.
• “Began” with Twitter (concept existed before this, but used

prominently in social media first by Twitter)
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Social Bookmarking

Widget

• Tagging a website on a bookmarking website such as

• Application for running programs within programs or

Digg, Delicious, Reddit, StumbleUpon, Pinterest,
rather that on your personal Internet browser.
• Also allows you to see what others have bookmarked and to filter

applets that enable performing a function or accessing a
service. Widgets are used on web pages, blogs, and
profiles on social media sites.

items for browsing.

User

Search Engine Optimization (SEO)

• Someone who has an account on a social media site,

• The methods for increasing the visibility of a website so

a computer, or network with a username.

that people are more apt to find it through search engines.
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Profile
• The page on a social media site that has the personal

information of the user.

Uniform Resource Locator (URL)
• The unique address for an item on the web.
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• Be professional, but not stoic corporate.
• Only helpful and friendly, as well as interesting
• People may post things they would not say face-to-face
• Avoid taking these comments personally
• Be cautious with your reply
• But it is vital to be conversational

anyone is searching for you,
your posts could be part of that evaluation.
Offensive posts may be deliberately spread.

• Your posts are public and if

• Keep your posts relevant to the network or forum in which

you are participating and stay on topic.
• If you spot an irrelevant topic, don’t post a message in response.
• When you post something valuable, people are likely to visit your

site and share what you post with others.
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• If you are asking for feedback or help, provide as

complete a description of the idea or problem as possible
• There are different audiences for each social media site,

but many people will belong to multiple media sites
• Avoid posting the same message on multiple sites

• Social media requires time to do it well.

• Time Cautions
• Security Cautions

• Twitter
• Overview
• Glossary
• Profile and Avatar
• How to TWEET like a copywriter

• Social media requires time to do it well

It can be a time drain leading to social media overload.
• Keep in mind that some social media sites are better

suited for certain posts. There are many overlapping
users on social media sites. Obviously, these sites have
different orientations.
• FB would work better for businesses that sell to consumers
• LinkedIn for B2B

• Accomplishing significant goals will require daily activity,

so it is best to identify hours for social media activities.
• Earlier in the day works best, population in greater in Eastern and

•Warning:

Building a social media site
and then abandoning it
conveys a negative message.
If you cannot update it,
delete it.

Central time zones
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http://weare.thesmallaxe.com/wp-content/uploads/2014/11/TimingIsEverything-e1415119415643.png

https://www.customermagnetism.com/blog/timing-social-media-posts-matter/

• There are tools out there to help manage social media,

often for a cost.* *Most of these are big business, but still worth researching
• Attentio and Twelvefold Media (formerly BuzzLogic)
• Enable monitoring and tracking of what is said about your company, products,
competitors, industry. Big business.
• Disqus and IntenseDebate are comment systems that alert you of

Hence, a social media PLAN.

comments made on social media sites and allow you to respond via
email or directly from smartphone
• HootSuite and TweetDeck provide variety of tools for managing social
media, including ability to schedule your posts ahead of time.
• Nimble, Salesforce, and Sprout Social provide dashboards for social
customer relationship management of multiple sites.
• Enable you to monitor when your company or brand is mentioned on social
media sites or in blog posts, reviews, news, and to manage conversations on
sites from their dashboards while still allowing you to customize what you
post.

• IBM Watson (formerly Blekko) enables you to search the web by

screening out spam and artifices used for search engine optimization
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• Monitor what is being said about your company.
• These are free or low-cost:
• Google Alerts. Delivered to your email for free.
• MediaFunnel monitors your social media activity and offers a tool to turn
tweets into leads of Salesforce.
• RSS Feeds alert you to what others are writing about that is pertinent to your
business. RSS feeds that you choose to subscribe to can be managed in a
reader, such as Google Reader.
• NutshellMail tracks your brand’s social activity and emails summary to you
• Sendible monitors blogs, news, comments, social networks and analyzes
results, highlighting posts to which you should respond

• Learn about Analytics and use the information.

• Hackers and cyber thieves can compromise your

accounts by enticing you to divulge your password or to
click links that lead to sites that can infect your computer.
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• To lessen the likelihood of this:
• Take care in accepting friendship invitations from people you don’t
know, be careful about clicking links in messages
• Use different usernames and passwords for each social media site
• Reset your passwords regularly
• Keep your antivirus software up-to-date
• Be aware that the information you post on social media sites is
visible and easy to find.
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TIPS
• While FB is known for helping people reconnect,

Twitter functions to identify and connect people who have
previously not known each other.
• While FB and LinkedIn are structured, Twitter is a

malleable, multipurpose tool that you can tailor to your
business’s needs, making it the most useful social
network for some businesses.

• Tweet content that is appealing to your followers:
• Notice the form and content of the most popular tweets.
• Use tweets containing links, usernames, hashtags or tweets posed as

questions to increase the chance your tweets will be retweeted
• Link to interesting news stories, articles, blog posts pertinent

to your followers
• Let customers know about upcoming sales, new services,

recognition for your business, etc
• Seek participation from followers through surveys,

requests for feedback
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• Obtain followers by including a link to your Twitter account in your

email signature and on your business cards, website, other social
media profiles
• Avoid impersonal tweets – be conversational
• Twitter members who mention your company in a tweet are looking

for connection with your brand. Respond to their mentions or
retweet the tweet to your followers.
• Use Twitter’s search features to see what people are saying about

your company. Not every mention will be a direct mention – search
for your company’s name.
• Bring more people into the conversation and attract more followers
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by installing your Twitter feed on your website or blog.

GLOSSARY

GLOSSARY

• Twitter's 140- 280-character limit for tweets is rooted in its

• Tweet
• As a noun, it means a message posted via Twitter of 140 or fewer characters;
• As a verb, to post messages.

origin as a text-based service:
• SMS messages have a 160-character limit, so tweets were limited

to 140 characters, leaving 20 for users' handles.
• But it's been years since most of us used text messages as our

primary means of tweeting.

• Feed/Stream
• Handle
• This is your “username” on Twitter that appears with an “@” symbol in front of it.
• @:
• A symbol before a username (@username) to mention or reply to that user
• Hashtags
• Although they were originally created and supported by Twitter, hashtags are now
utilized on Facebook, Pinterest, Instagram, Vine, Google+, and Tumblr. A hashtag
is a group of words or phrases (with no spaces), preceded by a # sign (i.e.
#ONECON or #CCPin). It is used to tie various social media posts together and
relate them to a topic. Topics are sometimes connected to an event, TV show,
sporting event, or any happening or trend etc.
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GLOSSARY
• Reply – You can reply directly to a tweet. Only the people

following you and the person you’re replying to can see your
reply (unless you place a character before the handle at the
beginning of the tweet).
• Retweet – A way to repost or share someone else’s tweet.
• Favorite – This functions just as a Facebook “like” does.
You can also use this as a saving tool and go back to your
favorites later.
• Mention – The act of including someone’s handle in your
tweet. That person will then get a notification that they’ve
been mentioned.
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GLOSSARY
• Mention – The act of including someone’s handle in your tweet. That person will

then get a notification that they’ve been mentioned.

• Direct Message – This is the only way to talk to someone on Twitter privately. You

•
•

•
•
•
•
•

can create these by either starting your tweet with “DM” or going to someone’s
profile and using the “message” function.
Feed – This is the first thing you see when you log in to Twitter. New posts from
your followers are placed in your feed.
Followers – These are the people who have followed your handle and can see
your updates in their feed. You do not have to follow them in order for them to
become your follower.
Following – These are the people you follow so you can see their updates in your
feed. They do not have to follow you for you to be able to follow them.
Trends – The most commonly used hashtags at that present time are considered
trends. They can also be made to pull from a specific location.
Lists – Groupings of your followers that you’ve created and categorized so that
you can find them easily.
Connect – A tab where all mentions, replies, retweets, and favorites can be found.
Discover – A tab to search for hashtags, handles, and keywords.
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Project 3

TIPS
• Select a username that is the name of your business or

variation of it
• Choose either your business logo or a photo of the person

managing the Twitter account as the profile picture
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• Image is optional, but increases engagement.
https://blog.hootsuite.com/how-to-write-a-tweet-to-increase-click-through-rate/

Write engaging content that speaks to
your audience

URL Links
• Shorten all URL links

• This text should be engaging, show off your brand

personality, and include a call to action.
• Yes, Twitter’s character limit is 280;
however, if you’re going to ask people to retweet your
Tweet, make sure you leave enough room for them
to add ‘RT’ to the body of the Tweet.

(remember you have only 140 characters!)
• Bitly.com

DIRECT QUOTES FROM https://blog.hootsuite.com/how-to-write-a-tweet-to-increase-click-through-rate/
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#Hashtags

@Callouts

• USE THEM. ALWAYS. Twitter lives by hashtags.

• Talk about/to others

• You will get more followers when you join other

• Mentions and Replies

conversations.
• See what is trending.
• Don’t have long hashtags that make no sense.
• You seem more naïve about Twitter than the clever ironic witty

tweeter you think you are.

Include an image, a GIF or a video
• This is NOT necessary, but Still images, GIFs, and now

videos can dramatically increase the engagement rate for
your Tweets.
• Make sure the images that accompany your Tweet are
relevant and high-quality.

DIRECT QUOTES FROM https://blog.hootsuite.com/how-to-write-a-tweet-to-increase-click-through-rate/
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