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SOCIAL MEDIA 
OVERVIEW 
ART-4423 Branding 
FALL17 

Paul and Sarah Edwards, Editor Jennifer Zaczek, Social Media Marketing, ©2011 BarCharts, Inc. 
Other online sources – see slides for citations 
 

REMINDER: 
• Separate yourself from “you” as an individual and  

“you” as a business, even if you are going to work for 
some other larger company.  
 

• Even people who seem to be posting themselves to the 
world and anti-corporation are ALSO A BRAND.   
 

• You don’t really know them – you just think you do,  
exactly as to the plan.   
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•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 

Social Media 
• Amplifies “word of mouth” marketing 

•  What business says about something on social media platform can 
be immediately distributed, expanding interaction with customers 
and public 

• Constantly evolving 
•  Advances in technology 
•  Competition among social media sites 
•  Realization to keep their members, social media sites must 

constantly create new experiences for their users 

• Social media is a conversational medium 
•  But you must still be professional 
•  Find a site that you feel comfortable with and that others in your 

industry or field are using 
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The Top 7 Social Media Marketing Trends That Will Dominate 2014, 
 http://www.forbes.com/sites/jaysondemers/2013/09/24/the-top-7-social-media-marketing-trends-that-will-dominate-2014/ 
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CONSIDER DURING LECTURE: 
• Network vs. Community? 

 
• Big Business vs. Individual  

•  To whom does this environment belong?  
•  Who defines “the rules”? 

 

• How can you be professional, but not bland and boring? 
•  Even those you meet who seem to be themselves  

are still VERY considerate of who they “appear” to be. 
•  EVERYBODY is a brand. Never be fooled.   

•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 
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Pinterest 

Instagram 
2010 



10/31/17	

10	

•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
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•  Security Cautions 

•  The Main Players in 2017 
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•  Next Lecture: Social Media Plan 
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•  Multiuse 
•  Facebook, Pinterest, Google+, Tumblr (like blog) 

•  Messaging  
•  WhatsApp, Skype, Messenger, FaceTime 

•  General busines 
•  LinkedIn, Twitter 

•  Invitational 
•  Hub Culture, forums and groups that are invitation-only 

•  Location-oriented 
•  Google Places, Foursquare, Gowalla, Yelp 
•  Facebook, which integrates location through its Graph API 

•  Specialized business or profession 
•  To find specialized site, SocialMediaWebsites.com 
•  You can organize one on Facebook, LinkedIn, Ning, SocialGO, Wall.fm 
•  ReverbNation, MySpace (now) are a few specialized for musicians 
•  Behance and DeviantArt are examples for artists 

•  Video and photo 
•  YouTube, Flickr, Vimeo, Instagram   

Snapchat (more than pictures and time-based, also explore news  
                  and live “stories” from around the world) 
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https://i.marketingprofs.com/assets/images/daily-data-point/topused-sme-060617.jpg 

http://www.spanglishwebs.com/social-media-channels/ 
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SEE NEXT 2 PAGES >>> 
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•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 

Customer Relationship Management (CRM) 

•  Techniques that use technology to relate to customers, 
clients, sales prospects, including tracking interactions, 
using purchase history to develop specific offers, and 
providing customer service and technical support. 
•  Technology enables these processes to be automated, organized, 

and synchronized, and results to be measured.  
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Followers 
• People who subscribe to your updates.  

•  Twitter and Google+ - “follower” 
•  Facebook – “friends” or now also “follower” 
•  LinkedIn – “connections” or “contacts” 

Influence 
•  The ability to produce effects on the actions, behavior, 

and opinions of others, such as getting them to visit 
places on the web without forcing or commanding them to 
do or think something.  
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Buzz and Viral Marketing 
• Ways that the web expands the effect of word of mouth 

and evolves from an information medium to primary 
means of social and business interaction. 

Really Simple Syndication (RSS) 
• A technology that sends updates of blogs and news to 

bookmark or revisit your favorite sites to see if they have 
been updated. 
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#Hashtag   
• A hashtag is a type of label or metadata tag used on 

social network and microblogging services which makes  
it easier for users to find messages with a specific theme 
or content.  

• Users create and use hashtags by placing the hash 
character (or number sign) # in front of a word or 
unspaced phrase, either in the main text of a message or 
at the end. Searching for that hashtag will then present 
each message that has been tagged with it. 
 
•  “Began” with Twitter (concept existed before this, but used 

prominently in social media first by Twitter) 
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Social Bookmarking 
•  Tagging a website on a bookmarking website such as 

Digg, Delicious, Reddit, StumbleUpon, Pinterest, 
rather that on your personal Internet browser.  
•  Also allows you to see what others have bookmarked and to filter 

items for browsing. 
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Widget 
• Application for running programs within programs or 

applets that enable performing a function or accessing a 
service. Widgets are used on web pages, blogs, and 
profiles on social media sites.  

User 
• Someone who has an account on a social media site,  

a computer, or network with a username.  
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Search Engine Optimization (SEO) 
•  The methods for increasing the visibility of a website so 

that people are more apt to find it through search engines.  

Profile 
•  The page on a social media site that has the personal 

information of the user. 
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Uniform Resource Locator (URL) 
•  The unique address for an item on the web. 

 
 
•  You purchase a domain name and that is part of the URL. 

•  Nikkiarnell.com is the domain name that I own. 
•  The URL is http://www.nikkiarnell.com/ 
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•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 

• Be professional, but not stoic corporate. 
•  Only helpful and friendly, as well as interesting 

 

• People may post things they would not say face-to-face 
•  Avoid taking these comments personally 
•  Be cautious with your reply 
•  But it is vital to be conversational 

 
• Your posts are public and if anyone is searching for you, 

your posts could be part of that evaluation.  
Offensive posts may be deliberately spread. 
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• Keep your posts relevant to the network or forum in which 
you are participating and stay on topic.  
•  If you spot an irrelevant  topic, don’t post a message in response.  
•  When you post something valuable, people are likely to visit your 

site and share what you post with others. 

 
•  If you are asking for feedback or help, provide as 

complete a description of the idea or problem as possible 
  

•  There are different audiences for each social media site, 
but many people will belong to multiple media sites 
•  Avoid posting the same message on multiple sites 

• Avoid blatant selling  - some will consider it spam.  
•  Customers apt to not welcome it 
•  Moderators of groups usually will delete the posts 

 
• But your signature at the bottom SHOULD contain a link 

to your website  
• WiseStamp (one example) allows you to create a 

signature for posts and emails with links to your social 
media profiles 
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•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 

• Social media requires time to do it well. 
It can be a time drain leading to social media overload.  
 

• Keep in mind that some social media sites are better 
suited for certain posts. There are many overlapping 
users on social media sites. Obviously, these sites have 
different orientations. 
•  FB would work better for businesses that sell to consumers 
•  LinkedIn for B2B 

 

• Accomplishing significant goals will require daily activity, 
so it is best to identify hours for social media activities. 
•  Earlier in the day works best, population in greater in Eastern and 

Central time zones 
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• Social media requires time to do it well 
 

• Warning:  
Building a social media site 
and then abandoning it 
conveys a negative message. 
If you cannot update it,  
delete it. 
 

• Social media requires time to do it well. 
It can be a time drain leading to social media overload.  
 

• Keep in mind that some social media sites are better 
suited for certain posts. There are many overlapping 
users on social media sites. Obviously, these sites have 
different orientations. 
•  FB would work better for businesses that sell to consumers 
•  LinkedIn for B2B (business to business << WHO HIRES) 
 

• Accomplishing significant goals will require daily activity, 
so it is best to identify hours for social media activities. 
•  Earlier in the day works best, population in greater in Eastern and 

Central time zones 
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http://weare.thesmallaxe.com/wp-content/uploads/2014/11/TimingIsEverything-e1415119415643.png 
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https://www.customermagnetism.com/blog/timing-social-media-posts-matter/ 
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Hence, a social media PLAN. 

•  There are tools out there to help manage social media, 
often for a cost.* *Most of these are big business, but still worth researching 

•  Attentio and Twelvefold Media (formerly BuzzLogic) 
•  Enable monitoring and tracking of what is said about your company, products, 

competitors, industry. Big business.  
•  Disqus and IntenseDebate are comment systems that alert you of 

comments made on social media sites and allow you to respond via 
email or directly from smartphone 

•  HootSuite and TweetDeck provide variety of tools for managing social 
media, including ability to schedule your posts ahead of time.  

•  Nimble, Salesforce, and Sprout Social provide dashboards for social 
customer relationship management of multiple sites. 
•  Enable you to monitor when your company or brand is mentioned on social 

media sites or in blog posts, reviews, news, and to manage conversations  
on sites from their dashboards while still allowing you to customize what  
you post. 

•  Later (formerly Latergram) is great at scheduling image and video 
posts, but is still not as strong as Hootsuite for other platforms. 
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•  Monitor what is being said about your company. These are free or 
low-cost: 

•  Google Alerts. Delivered to your email for free. 
•  MediaFunnel monitors your social media activity and offers a tool to turn 

tweets into leads of Salesforce. 
•  RSS Feeds alert you to what others are writing about that is pertinent to your 

business. RSS feeds that you choose to subscribe to can be managed in a 
reader, such as Google Reader. 

•  NutshellMail tracks your brand’s social activity and emails summary to you 
•  Sendible monitors blogs, news, comments, social networks and analyzes 

results, highlighting posts to which you should respond 
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• Hackers and cyber thieves can compromise your 
accounts by enticing you to divulge your password or to 
click links that lead to sites that can infect your computer.  
 

•  To lessen the likelihood of this: 
•  Take care in accepting friendship invitations from people you don’t 

know, be careful about clicking links in messages 
•  Use different usernames and passwords for each social media site 
•  Reset your passwords regularly 
•  Keep your antivirus software up-to-date 
•  Be aware that the information you post on social media sites is 

visible and easy to find.  

•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 



10/31/17	

44	

•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 



10/31/17	

45	



10/31/17	

46	

TIPS 
• Separate your business and personal posts 

 
• Make it easy to find your page (name) 

 
•  To keep the time you spend on FB manageable, plan 

certain posts for different days of the week 
•  Such as tips on Tuesdays and updates on Thursdays 
•  Most active times overall on FB are early morning, the hours before 

bedtime, and on weekends > have new posts ready for these times 
 

• Pull in content from your website, customize your page by 
adding tabs.  
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TIPS 
•  The more links you offer on your Facebook page, the 

more traffic you can generate 
•  Use Facebook Insights to analyze trends in user growth, 

demographics, consumption of content, creation of content to se 
what’s working and what’s not 
 

• Create a custom landing page for non-Facebook 
members to see appropriate page content; provide a call 
to action to “Like” the page 

• Shorten your Facebook URL by: 
•  Using FB’s Memorable Web Address application 
•  Using a service like TinyURLor bitly 
•  Obtaining a domain name through a domain provider and 

forwarding the domain name to your Facebook page 
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• Engage your fans: 
•  Acknowledge and interact with the people who go out of their way 

to post on your wall 
•  Consider offering a monthly prize related to your product/servie or 

promotional items 
•  Feature particular customers each month. 

•   This appeals to prestige and can encourage others to participate in 
hopes that they might be featured 

•  Invite users to answer questions posted on wall 
•  Share links to pertinent information 
•  Use pictures (videos and podcasts) to capture attention and 

generate comments 
•  Encourage customers to upload pictures 
•  Integrate other social media streams into your FB page (tabs) 
•  Provide compelling reason why users should Like your page 

GLOSSARY 
•  Profile 
•  Page 
•  Page “Like” 
•  Activity Log 
•  News Feed 
•  Post 
•  Comment 
•  Profile Picture vs. Cover Photo 
•  Share 
•  Event 
•  Group  
•  Friends 
•  Followers 
•  Chat & Message 
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GLOSSARY 
• Sponsored Story 

•  This is a message that comes from a friend about them engaging with 
a page, app, or event that a business, organization, or individual has 
paid to highlight. 

• Promoted Post or “Boost” 
•  You can pay to boost a specific post so that it is shown to more 

friends or fans. 

• Post Clicks 
•  The number of people who clicked on anything in your post. This 

could include someone clicking on an image with a “see more” call to 
action or a URL you included. 

GLOSSARY 
• Reach 

•  The number of people who saw your post. This includes the number 
of people you reached through organic and paid reach. 

• Organic Reach 
•  The number of people who saw your post. 

• Paid Reach 
•  The number of people who saw your post due to an ad you paid for. 

•  Insights 
•  This is your analytics hub. You can find all post and page 

analytics here. 
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https://blog.kissmetrics.com/facebook-insights-and-analytics/ 
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TIPS 
• While FB is known for helping people reconnect,  

Twitter functions to identify and connect people who have 
previously not known each other.  
 

• While FB and LinkedIn are structured, Twitter is a 
malleable, multipurpose tool that you can tailor to your 
business’s needs, making it the most useful social 
network for some businesses. 
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TIPS 
• Select a username that is the name of your business or 

variation of it 
 

• Choose either your business logo or a photo of the person 
managing the Twitter account as the profile picture 
 

• Salesforce for Twitter: capture, monitor, respond to 
messages of potential and existing customers 
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•  Tweet content that is appealing to your followers: 
 
•  Notice the form and content of the most popular tweets.  

•  Use tweets containing links, usernames, hashtags or tweets posed as 
questions to increase the chance your tweets will be retweeted 
 

•  Link to interesting news stories, articles, blog posts pertinent  
to your followers 
 

•  Let customers know about upcoming sales, new services, 
recognition for your business, etc 
 

•  Seek participation from followers through surveys,  
requests for feedback 

•  Obtain followers by including a link to your Twitter account in your 
email signature and on your business cards, website, other social 
media profiles 
 

•  Avoid impersonal tweets – be conversational 
 

•  Twitter members who mention your company in a tweet are looking 
for connection with your brand. Respond to their mentions or 
retweet the tweet to your followers. 
 

•  Use Twitter’s search features to see what people are saying about 
your company. Not every mention will be a direct mention – search 
for your company’s name. 
 

•  Bring more people into the conversation and attract more followers 
by installing your Twitter feed on your website or blog. 
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GLOSSARY 
•  Twitter's 140-character limit for tweets is rooted in its 

origin as a text-based service: SMS messages have a 
160-character limit, so tweets were limited to 140 (280 as 
of September) characters, leaving 20 for users' handles. 
But it's been years since most of us used text messages 
as our primary means of tweeting. 

 

GLOSSARY 
•  Tweet 

•  As a noun, it means a message posted via Twitter of 140 or fewer characters;  
•  As a verb, to post messages.  

 
•  Feed/Stream 

 
•  Handle 

•  This is your “username” on Twitter that appears with an “@” symbol in front of it. 
 

•  @:  
•  A symbol before a username (@username) to mention or reply to that user 

•  Hashtags 
•  Although they were originally created and supported by Twitter, hashtags are now 

utilized on Facebook, Pinterest, Instagram, Vine, Google+, and Tumblr. A hashtag 
is a group of words or phrases (with no spaces), preceded by a # sign (i.e. 
#ONECON or #CCPin). It is used to tie various social media posts together and 
relate them to a topic. Topics are sometimes connected to an event, TV show, 
sporting event, or any happening or trend etc. 
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GLOSSARY 
• Reply – You can reply directly to a tweet. Only the people 

following you and the person you’re replying to can see your 
reply (unless you place a character before the handle at the 
beginning of the tweet). 

• Retweet – A way to repost or share someone else’s tweet. 
•  Favorite – This functions just as a Facebook “like” does. 

You can also use this as a saving tool and go back to your 
favorites later. 

• Mention – The act of including someone’s handle in your 
tweet. That person will then get a notification that they’ve 
been mentioned. 
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GLOSSARY 
•  Mention – The act of including someone’s handle in your tweet. That person will 

then get a notification that they’ve been mentioned. 
•  Direct Message – This is the only way to talk to someone on Twitter privately. You 

can create these by either starting your tweet with “DM” or going to someone’s 
profile and using the “message” function. 

•  Feed – This is the first thing you see when you log in to Twitter. New posts from 
your followers are placed in your feed. 

•  Followers – These are the people who have followed your handle and can see 
your updates in their feed. You do not have to follow them in order for them to 
become your follower. 

•  Following – These are the people you follow so you can see their updates in your 
feed. They do not have to follow you for you to be able to follow them. 

•  Trends – The most commonly used hashtags at that present time are considered 
trends. They can also be made to pull from a specific location. 

•  Lists – Groupings of your followers that you’ve created and categorized so that 
you can find them easily. 

•  Connect – A tab where all mentions, replies, retweets, and favorites can be found. 
•  Discover – A tab to search for hashtags, handles, and keywords. 

•  Overview 
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•  Types of Social Media Sites 

•  Demographics  
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•  Time Cautions 
•  Security Cautions 
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TIPS 
•  LinkedIn is orientated to businesspeople and professionals.  

Its 3 primary uses are:  
•  To keep up with your industry or profession 
•  To maintain business contacts 
•  To find a job 

 
•  Basic membership – free;  

Premium members pay a monthly fee 
 

•  Ensure your profile is up to date and complete 
•  Should give a true representation of your professional career and 

create a good first impression 
•  Provide compelling information in your “summary” 

 
•  Having a company page will improve your business’s search 

engine results. 
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TIPS 
•  Join “groups” that fit your business interests. 

•  Search groups from the Groups Directory, the “Groups You May 
Like” menu, and Featured Groups 

•  Participate in the groups that you join. Follow group updates and 
discussions. Often, these discussions reflect trends and industry 
news.  
 

• Start adding connections. Import contacts from Gmail and 
other accounts  
 

• Make connections.  
The more connections, the bigger your network. 

TIPS 
• Utilize the Events section to search for industry events or 

to promote your own event.  
 

• Obtain recommendations and recommend others whom 
you have worked with, even if they have not asked for a 
recommendation  
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GLOSSARY 
• Update – Status updates and content that you post. 
• Profile – Similar to a resume, you add information about 

you and your job history. 
• Company Page – A place for businesses to include 

information about their business and create updates about 
their business and their industry. 

• Mention – Just like Facebook and Twitter, you can 
mention others in your LinkedIn updates. 

• Connection – An indicator that you and a person are 
connected to each other. 

GLOSSARY 
• Degrees – This acts like 6 degrees of Kevin Bacon by 

showing you how you are connected to a person even if it’s 
through a number of people. 

•  Invitation – Invite someone to join your network and connect 
with you. 

•  Introduction – A way to introduce yourself to those you are 
not currently connected to. 

• Groups – These can be public or private, and can be created 
by an individual or company. It allows users to come together 
and talk about a specific subject on one page. 

• Network – Your connections which also includes the 
connections of your connections. 
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GLOSSARY 
• Recommendation – A way to recommend a friend/

colleague, based on their professional experience, to 
anyone who views their profile. 

•  Influencers – Key and influential people in your industry 
that can provide you with great content. 

•  LinkedIn Today – A source for all of your industry news in 
one place. 
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•  “Instagram has certainly upped the ante for social sharing 
and visual storytelling; more than 75 million people are 
active on Instagram every day, sharing more than 40 
million photos daily.” 

http://blog.latergram.me/essential-instagram-glossary/ 
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http://www.socialmediaexaminer.com/13-instagram-marketing-tips-from-the-experts/ 

•  All of the following are quotes from individual experts.  
Please see the link to find out more from who said it. 

•  Not all may apply to you as an individual. See how they could 
help in planning future clients’/employers’ strategies. 
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1 > Shoot Square 
• Your Instagram feed is only as good as your photographs, 

so starting with high-quality photos makes your Instagram 
marketing more effective. 

• One of the best ways to save time and compose better 
photos for Instagram is to shoot square photos. Many 
digital cameras and smartphones have this in their 
settings so it’s really easy to do. This lets you save time 
on cropping and ensures that the essential elements in 
the photo won’t be cropped out later. 

• Because shooting photos inside the Instagram app can be 
limiting, I like to use Camera Awesome by the SmugMug 
team on my iPhone (also available for Android users). 
Using this app, you can take fantastic photos using the 
grid to follow the rule of thirds. 
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2 > Use a Customized Link Shortener  
      to Track Traffic  
• One of the most important things marketers need to know 

is how well their Instagram account is driving traffic and 
leads back to their website. Unfortunately, Google 
Analytics can’t accurately track this traffic when users visit 
your website from your mobile Instagram account. 

•  To monitor accurate click rates, I recommend businesses 
use a customized bit.ly link (or a link from another 
shortener) exclusively for the URL in their Instagram bio. 
•  Then you can check your bit.ly data to document how many clicks 

your Instagram account is actually sending to your website. 
•  Create a different bit.ly link each time you change the link for a new 

landing page, campaign or default page to continuously track 
successful traffic leads. 
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3 > Be Strategic with your Bio Link 
•  For personal use, Instagram is fun and spontaneous.  

But if you want to use it as a marketing tool, you have to be 
a little more calculating with it. 
•  I suspect the businesses that are really killing it on Instagram  

(like Nordstrom, Starbucks, Nike and others) plan their posts  
well in advance. 

•  If you’re a smaller brand or a one-man show, you can still 
develop a great presence on Instagram. 

• Use the link in your bio to connect to a landing page that 
holds the same posts you put on Instagram, and allows you 
to collect leads, promote your ecommerce site, gain 
subscribers to your blog, collect entries for a giveaway, etc.  
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4 > Cross-Promote Your Partners  
• Cross-promote whenever you can! The trend on Instagram 

now is to share the love, so to speak, by tagging others or 
even by outright promoting other companies, products and 
services. 
•  Locally we have restaurants that serve beer from the  

many craft brewers in the area. Both the brewers and the restaurants 
take full advantage of Instagram by tagging each other. The brewers 
also support one another with tap takeovers, which are rich grounds 
for Instagram photos and tags. 

•  The results are threefold: higher recognition for everyone 
involved, increased followers (who in turn tag the 
businesses during visits) and increased traffic and sales for 
the local businesses.  

5 > Take Advantage of Trending Hashtags 
• Users can now use Instagram’s Explore feature to find 

posts related to trending hashtags such as #LoveWins, 
#CanadaDay and #FullMoon. 

•  If these trending tags are relevant to your brand, include 
them in timely posts to aid discovery. 

• On the topic of search, Instagram also introduced the ability 
to search by emoji. If emojis make sense for your brand’s 
strategy, be sure you’re thinking about how they can be a 
great channel-appropriate way to convey what copy can’t, 
but also how they can aid in discovery. 
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6 > Drive Instagram Users  
      Into Your Marketing Funnel  
•  For most brands, getting a follow on Instagram is important, 

but it’s just one step in the overall marketing funnel. 
•  To move your users further down the funnel, you should consider 

identifying ways to capture your followers’ email. One of the best 
ways to capture your followers’ email is to ask for it. 

• Share an image with a call to action in both the caption and 
visual telling users to click the link in your bio to download 
an ebook or sign up for a newsletter.  
•  Once the user takes this action, you’ll have the ability to engage with 

him or her on a one-to-one basis and take your connection to the 
next level. 

6 > Drive Instagram Users  
      Into Your Marketing Funnel  
•  To do this effectively, you should create a targeted landing 

page tailored directly to your Instagram following. Use 
messaging that references Instagram and shares a similar 
look and feel as your brand on this channel. 

•  From there, engage with your email subscribers by 
delivering them valuable and relevant information that will 
help move them down the funnel. Drive them to your blog 
posts and other social channels and keep them up to date 
with your product or service. 
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7 > Mix Videos with Photos 
• Considering that a video can generate three times more 

inbound links than written posts, it’s a valuable tool that can 
be used to engage fans, grow your following and drive 
traffic. 

• As marketers, we all know that Instagram is about visual 
storytelling, but with a video you can actually bring your 
story to life. For example, take a look at Oreo or 
McDonald’s and you’ll see awesome examples of stop 
motion videos that feature a product at the center of the 
video, without coming across as a sales pitch. 
•  The videos are fun, shareable and engaging, and with Instagram’s 

video editing features they’re super-easy to create. Simply hold down 
the Record button and pause when you want to shoot a different 
scene. Or you can upload a pre-made video. 

7 > Mix Videos with Photos 
• And if you don’t want to include your product, you don’t 

have to.  
•  Encourage your fans to create their own videos and collect them on 

your page like GoPro does.  
•  Or check out the most-followed brand Nike to see plenty of effective 

videos. This is a brand that has a really good grasp of what 
Instagram is all about: inspiring viewers by using powerful visuals 
that focus on the audience, not the product. 

•  The key here is to make it about your audience rather than 
your business, and you’ll quickly see a surge in followers! 
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8 > Leverage Sponsored Ads  
• Sponsored ads on Instagram are becoming a regular 

occurrence on people’s timelines, whether it’s one ad or 
multiple ads using the carousel element. 

•  This is giving brands a whole new dimension to target their 
audience. Before, only people following the account would 
see photo updates, whereas now brands can promote 
these to anyone within their target audience. 

8 > Leverage Sponsored Ads  
• Sponsored ads on Instagram are now starting to become a 

regular occurrence on people’s timelines. 
•  These features are still in their infancy and only select 

brands working in partnership with Instagram are using 
them, but I expect this to take off dramatically with other 
brands. 

• Marketers must be ready with content that is both engaging 
and created with a particular target demographic in mind. 
You’ll also want to have multiple posts ready to target to 
different audiences. 
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9 > Direct Users to Your  
      Most Valuable Content  
• While Instagram now allows advertisers the ability to add 

clickable links in their carousel posts, URLs still aren’t 
clickable in photo descriptions.Fortunately, there’s a way to 
get around this so marketers can direct followers to their 
most valuable content. Just utilize the link section of 
your Instagram account’s bio. 

• You can choose to direct users to a permanent page, such 
as your website’s homepage or your blog. But an even 
better option is to link to your most current content, whether 
that’s an article, blog post or promotion. 

9 > Direct Users to Your  
      Most Valuable Content  
•  For example, take Mashable’s Instagram account. In the 

description of their latest upload, users are encouraged to 
click through to the link in Mashable’s Instagram bio. 
Clicking this link will take them to an article related to the 
Instagram photo. 

• Remember that URLs to actual pieces of content tend to be 
lengthy, so consider using a URL shortening service to 
come up with a vanity URL.  
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10 > Use Sponsored Posts 
• My number-one Instagram strategy for getting massive 

exposure and building a huge audience is to find large 
Instagram accounts that are already catering to your 
demographic and pay for sponsored posts on them. It’s the 
cheapest CPM (cost per thousand impressions) of any ad 
platform right now. 

•  The fact is there are tens of thousands (if not hundreds of 
thousands) of Instagram accounts being built solely for  
the purpose of selling featured shout-outs to companies 
and brands. 



10/31/17	

80	

10 > Use Sponsored Posts 
• Many times, one person runs multiple accounts that have 

hundreds of thousands of followers in a variety of niches 
like health, fitness, cars, sports, fashion, nutrition and many 
others. 

• Once you find one that targets your ideal demographic and 
follow them, Instagram will show you “similar accounts.” 
You’ll know these accounts accept paid sponsored posts if 
they have an email address in the bio. Usually it will say 
something like “For Business Inquiries” as well. 

10 > Use Sponsored Posts 
•  From there, email them (briefly) about your brand/company 

(the smart ones are also looking for a good fit) and ask for 
their sponsored post pricing. 

•  Once you strike a deal with the account, make sure you review their past 
posts to see what type or style of photos receive the most engagement 
and consider this when you’re creating your ad image and copy. 

• Your best bet is to link back to your Instagram account, 
instead of trying to send users directly to your website, 
since Instagram doesn’t allow linking in comments. 

• Using this tactic makes it easy to gain thousands or tens of 
thousands of new followers in your target demographic 
overnight. The key now is cultivating these new followers 
with great content that appeals to them and slowly 
introducing them to your brand. 
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11 > Make Graphics Shareworthy 
• Pairing images with captions is an effective way to engage 

your audience. 
 

•  For Canva’s #dailydesigntips, we combine striking graphics 
with a piece of sharable content, like an inspiring quote or a 
practical design tip.  

• Complete the image with a detailed caption and all relevant 
hashtags, and the entire combination results in a 
compelling post packed with nuggets of knowledge. 
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12 > Develop an Editorial Calendar  
• While you can access Instagram from your laptop to 

engage with content from your followers, to update your 
account with new content you’re confined to a mobile 
device such as your tablet or smartphone. 
•  For those of you who work primarily from a laptop, making the switch 

to using a tablet or smartphone for posting to Instagram can be 
challenging; especially if you’re trying to manage multiple Instagram 
accounts at once. 

12 > Develop an Editorial Calendar  
•  To help make the transition to using a mobile device for 

posting much more convenient, I recommend creating an 
editorial calendar. [=social media plan] 
•  Once you use your editorial calendar to plan out your Instagram 

posts. Then all you need to do is create your content and post it to 
Instragram – I prefer batching content because it helps save time. 

•  You can choose to add these tasks to your to do list and post them 
from the native Instagram app or use some of the scheduling tools 
available to help. 

• What’s great about using this technique is that as your 
business grows and you use Instagram more, you’ll be able 
to scale it up to meet the demands of your business. 
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13 > Partner With Instagram Influencers  
•  Find influencers within your specific vertical who will 

showcase your products in a fun and innovative way! There 
are more than 40,000 influencers on Instagram covering all 
verticals, including fashion, beauty, health and wellness, 
home décor, food and more. 
 

•  Instagram influencers are modern-day celebrities and are 
creating high-quality digital content. They have a large 
follower base and are trusted for their opinions on the latest 
products and trends. Align your brand with the right 
influencers and you can expand brand awareness and 
follower reach. 

13 > Partner With Instagram Influencers  
•  There are many ways to work with influencers to promote 

your products. From contests to giveaways, find a unique 
angle on how you want to carry on the relationship. 
•  My personal favorite contest is to tag a friend in the comment 

section. It’s the Instagram version of word-of-mouth marketing. There 
are many different types of Instagram contests, including like to win, 
user-generated photos with branded hashtag or regram to win. 

•  Make sure the influencer’s Instagram post includes your brand’s 
handle. The influencer can either tag it in the photo or in the social 
media copy. Ask the influencer to include any relevant calls to action 
as well. Common calls to action in Instagram marketing are Shop 
Now or Learn More on our Website. 
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13 > Partner With Instagram Influencers  
• By incorporating influencers and contests into your 

Instagram marketing strategy, you are tapping into two of 
the most powerful ways to find new users and convert them 
into customers. 
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TIPS 
• How you can let fans or subscribers know your brand has 

Pinterest profile. 
•  Tweet about Pinterest 2-3 times a week. 
•  Post on Facebook once a week to once every two weeks. 
•  Send an email mentioning Pinterest and feature a Pinterest profile 

widget at least once a month. 

 
•  In addition to social media promotion, optimize your website with a 

profile widget, ‘follow us’ buttons, and ‘pin it’ buttons on your 
images. And don’t forget to take advantage of offline tactics like 
putting Pinterest promotional content in store. 
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GLOSSARY 
•  Pins – An image uploaded (“pinned”) from any webpage or your 

own computer to a Pinterest board. All pins link back to their 
original source, so make sure you choose the right webpage. 

•  Pinner – The person behind the pins. 
•  Repin – The act of sharing someone else’s pin. 
•  “Like” – This functions just as a Facebook “like” or a Twitter 

“Favorite” does. It tells the pinner you enjoyed what they pinned. 
•  Board – A grouping of pins under a category you’ve created. It 

allows you to organize your thoughts, images, and websites. 
•  Mention – Just like on Twitter, Facebook, and LinkedIn, you can 

mention another pinner in a post. They will also get a notification 
about the pin. 

•  Follow – The act of following other pinners or just a couple of their 
boards. They do not have to follow you back for you to be able to 
follow them. 
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TIPS 
•  FindPeopleOnPlus.com to search for people based on 

various demographic information 
•  Invite contacts from FB and Twitter to join you on Google+ 

• Your Google+ page should provide information about your 
business and services 

•  Link to your website 
• Give customers the chance to chat live (Hangouts) with 

key people at your company 
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TIPS 
•  FindPeopleOnPlus.com to search for people based on 

various demographic information 
•  Invite contacts from FB and Twitter to join you on Google+ 

• Your Google+ page should provide information about your 
business and services 

•  Link to your website 
• Give customers the chance to chat live (Hangouts)  

with key people at your company 

GLOSSARY 
• Profile, Page, Share, Comment, Tag, Stream 

 
•  +1 Button – This functions as a Facebook “like” button 

does. The +1 button allows users to indicate they 
appreciated your content. 

• Google Plus Bar (or Sand Bar) – The Google Plus Bar is 
the gray bar that lives at the top of any Google property 
with your image and a drop-down arrow. This function 
allows you to share content from other Google properties  

• Sparks: Filter and display stories about topics in which 
you’re interested 
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GLOSSARY 
• Circles – These are the categories you create to organize 

your followers and the people you follow. These 
categories can be anything you’d like them to be, but the 
most common examples include “Family,” “Friends,” 
“Work,” “Local Businesses” etc. When posting content, 
you can choose to expose your content to the public, your 
Circles, or Extended Circles. 

• Extended Circles – These are tricky because just like 
Facebook’s algorithm, we’re not quite sure how Google 
decides who to show your extended content to. 
Essentially, by sharing your content with your Extended 
Circles, your “friends of friends” MAY see your content. 

GLOSSARY 
•  Local – This one is huge for you and your business 

because 97 percent of consumers search for local 
businesses online. This means that your business 
information needs to be readily available to all search 
engines. A Local Google Plus Page allows your customers 
to find your hours, address, and phone number all in one 
place. This information is displayed within a Google 
Search, so you want to make sure your information is 
accurate and up to date. 

• Communities – Google Plus Communities are created by 
brands or individuals to encourage conversations and 
share information around one specific topic or service. 
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GLOSSARY 
• Hangout – A Hangout is a video chat with up to 10 people 

at one time. 
• Hangout on Air (HOA) – This is a Google Hangout that is 

“broadcasted” (on air), and can be watched both live on 
your Google Plus Page or after the Hangout. The finished 
product can be found on both your Google Plus Page as 
well as your YouTube page, which makes Hangout’s on 
Air a perfect content marketing platform for customer 
promotions via social media, email, and website. 
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TIPS 
• Set up a brand channel for your business. A channel is an 

interactive landing page for your company on YouTube 
• Customize it with a banner, background, colors, etc. 

consistent with your brand identity 
• Create a username that represents your business or 

company 
• Place your channel URL on your social media profiles and 

on marketing materials 
•  Tag videos so search engines can find them 
• Place your logo and company contact information in all of 

your videos 
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TIPS 
• Post videos of customer testimonials, product demos, 

product reviews 
•  Feature or introduce staff members in your video 
• Record step-by-step instructions for common customer 

questions 
• Supplement a blog entry with a YouTube video 
• Communicate with subscribers by posting bulletins – 

updates from your channel to your subscribers 
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•  “The big takeaway is: Snapchat is onto something, and it's 
much bigger than sexting. The service is a reaction to the 
saturation of social networking and the the dominant 
interaction modes on Facebook and Twitter.  
 

•  It's an immune response, nurtured in the tweaky 
rebelliousness of teenagedom, to the forces of Big Data, 
behavioral targeting, and the need to record every stupid 
little thing in the world.  

 
• …Snapchat might be the defining product of our 

technophilic, technoanxious age…  
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•  ‘We’re building a photo app that doesn’t conform to 
unrealistic notions of beauty or perfection,’ he blogged, 
‘but rather creates a space to be funny, honest or 
whatever else you might feel like at the moment you take 
and share a Snap.’… 
 

• Kids — and increasingly, adults — want a space to play 
and experiment without everyone knowing about it.” 
 

http://www.theatlantic.com/technology/archive/2013/11/what-is-snapchat/281551/ 
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Community (vs. “Networking”) 



10/31/17	

103	

REQUIRED 
•  It is required that you have your portfolio also  

up on Behance.  
•  If you are a paying member of AIGA, be sure to be part of 

the Member’s Gallery. 
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Niche Social Networks TIPS 
• Use a niche social network to reach a narrowly targeted 

audience where strategic networking can help you 
connect with potential customers and business partners of 
all kinds. 
•  A niche social network within your industry can work wonders to 

reach people of interest there. 
• You can also look for niche sites where people come 

together around one of the core values or interests of your 
business. It’s an easy way to find and connect with like-
minded people for more strategic networking. 
•  The easiest and fastest way to find these niche sites is likely to be 

a good old Google search.  
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•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger, Tumblr 

•  Next Lecture: Social Media Plan 
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Blogging TIPS 
•  If you create a blog and maintain it regularly, you will have 

a marketing tool that makes you stand out 
•  Provides an information platform where you can express your point 

of view and share information relevant to your business 
•  Allows you to interact with your customers in a way that you cannot 

via company website (and not in sound bytes character limits) 
•  Each new post is an opportunity to attract new search engines 

•  Low-cost marketing tool that will reinforce and enhance all 
other marketing you do 

• Can be a substitute for traditional means like newsletter, 
article, news release 

Blogging TIPS 
• Establish goal for your blog 

•  To establish authority in your industry 
•  To attract publicity 
•  To develop leads for your business 
•  To improve relationships with customers 
•  To keep in touch with past clients and establish “top of mind” 

awareness 
•  To produce revenue from advertising 
•  To reinforce other marketing efforts 
•  To substitute for more expensive means of marketing  
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More Blogging TIPS 
• Select as brief and descriptive title as possible, relating to 

blog content 
• Pick a focus for your blog that will set you apart from 

others in your industry 
•  To help refine your niche, read blogs in your industry or subject 

area 
• Analyze how the most successful blogs in your industry 

are getting results and employ these techniques. 
•  Unique contents. But also how it looks. 

More Blogging TIPS 
• Blog posts can be short (2-3 paragraphs) to make quick 

reads and save time for you also. 
• Decide how frequently you will publish posts and be 

consistent. 
• Make it easy for people to login to the blog and leave 

comments, such as allowing them to login using their 
Facebook, Twitter, or LinkedIn account. 

• Give readers the ability to do a full-text search of your 
blog site. 

• Enable sharing on your blog 
• Provide easy access to archives of previous posts 
• Keep contents organized by categories and tags 
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More Blogging TIPS 
•  Provide readers the ability to subscribe to your blog’s RSS feed 

and/or allow them to subscribe via email and be alerted of new 
posts 

•  Conversational tone is best.  
•  Stay within the goals of your blog, but avoid boring readers. 

•  Add variety of posts, including video, podcast, interviews, customer 
testimonials, etc. 

•  If you need content, consider hiring “guest” bloggers 
•  Track traffic on your blog using Google Analytics or similar 
•  Leave comments on most influential blogs in your industry. 

Include the link to your blog in your signature, but don’t mention 
or reference your blog in the body of the comment. 

•  Avoid spam by installing a plugin  
•  If you find images or information you want to share on your 

blog, remember to link back to the original source 
 

Blogging GLOSSARY 
•  Blogroll: A list of links to other websites or blogs the author finds 

interesting or feels that his/her readers might find worthwhile, usually 
located in a sidebar on the main page 

•  Domain name: Effective domain names incorporate search terms 
used by your customers, are memorable and pronounceable, and are 
reasonably short 

•  .com, .org, .ca, .net 
•  Editorial calendar: A blog posting schedule to help bloggers 

consistently publish content 
•  Hosted: This is usually provided by a company that manages the 

entire blog for you. All you need to do is sign up and you can start 
blogging without worrying about setting up your own server or 
knowing how to code. An example of a hosted service is 
WordPress.com. 

•  Self-hosted: A self-hosted blog means paying a company like Digital 
Ocean to rent a server, then downloading some blogging software to 
install on your own. This option requires some basic technical skills to 
set up things like a database and custom domain name. 
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Blogging GLOSSARY 
•  Flat-file: A flat-file CMS doesn’t use a database to 

generate the site, instead relying on text files stored on 
the server to serve up pages. These sites are easier to 
move and manage because there are less moving parts. 

• Permalink: A permanent link to an individual blog post. 
These are important to use if you ever need to link to a 
specific blog post. 

Blogging GLOSSARY 
• Plugin: A programming script that adds features or 

functions to your blog; plugins can be installed to enhance 
usability 

• Simple Social plugin adds sharing widgets and icons at 
the end of posts so that readers can share posts on 
various social media networks That is common on almost 
everything nowadays  

• Post: A written and published entry on a blog 
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•  Overview 
•  Brief History of Social Media 
•  Types of Social Media Sites 

•  Demographics  
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

•  The Main Players in 2017 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Pinterest 
•  Google+ 

•  YouTube 
•  Snapchat 
•  Niche Marketing (Behance, Dribbble) 
•  Blogger 

•  Next Lecture: Social Media Plan 
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BEFORE  NEXT CLASS: 
Watch/Read all links on 
our Facebook page. 
 
THIS IS REQUIRED. 


