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REMINDER: 
• Separate yourself from “you” as an individual and  

“you” as a business, even if you are going to work for 
some other larger company.  
 

• Even people who seem to be posting themselves to the 
world and anti-corporation are ALSO A BRAND.   
 

• You don’t really know them – you just think you do,  
exactly as to the plan.   

CONSIDER DURING LECTURE: 
• Network vs. Community? 

 
• Big Business vs. Individual  

•  To whom does this environment belong?  
•  Who defines “the rules”? 

 

• How can you be professional, but not bland and boring? 
•  Even those you meet who seem to be themselves  

are still VERY considerate of who they “appear” to be. 
•  EVERYBODY is a brand. Never be fooled.   

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

Social Media 
• Amplifies “word of mouth” marketing 

•  What business says about something on social media platform can 
be immediately distributed, expanding interaction with customers 
and public 

• Constantly evolving 
•  Advances in technology 
•  Competition among social media sites 
•  Realization to keep their members, social media sites must 

constantly create new experiences for their users 

• Social media is a conversational medium 
•  But you must still be professional 
•  Find a site that you feel comfortable with and that others in your 

industry or field are using 

 The Top 7 Social Media Marketing Trends That Will Dominate 2014, 
 http://www.forbes.com/sites/jaysondemers/2013/09/24/the-top-7-social-media-marketing-trends-that-will-dominate-2014/ 
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Pinterest 

Instagram 
2010 • Overview 

•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

•  Multiuse 
•  Facebook, Pinterest, Google+, Tumblr (like blog) 

•  Messaging  
•  WhatsApp, Skype, Messenger, FaceTime 

•  General busines 
•  LinkedIn, Twitter 

•  Invitational 
•  Hub Culture, forums and groups that are invitation-only 

•  Location-oriented 
•  Google Places, Foursquare, Gowalla, Yelp 
•  Facebook, which integrates location through its Graph API 

•  Specialized business or profession 
•  To find specialized site, SocialMediaWebsites.com 
•  You can organize one on Facebook, LinkedIn, Ning, SocialGO, Wall.fm 
•  ReverbNation, MySpace (now) are a few specialized for musicians 
•  Behance and DeviantArt are examples for artists 

•  Video and photo 
•  YouTube, Flickr, Vimeo, Instagram   

Snapchat (more than pictures and time-based, also explore news  
                  and live “stories” from around the world) 
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• Put simply, LinkedIn is a social network for 
professionals looking for new opportunities to grow 
their careers and to connect with other professionals.  

• You can think of LinkedIn as the high-tech equivalent of 
going to a traditional networking event where you go and 
meet other professionals in person, talk a little bit about 
what you do and exchange business cards.  

• But on LinkedIn, you add "connections" similar to how 
you'd make a friend request on Facebook, you converse 
via private message (or available contact information) and 
you have all of your professional experience and 
achievements laid out in a neatly organized profile to 
show off to other users. 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

Customer Relationship Management (CRM) 

•  Techniques that use technology to relate to customers, 
clients, sales prospects, including tracking interactions, 
using purchase history to develop specific offers, and 
providing customer service and technical support. 
•  Technology enables these processes to be automated, organized, 

and synchronized, and results to be measured.  

Followers 
• People who subscribe to your updates.  

•  Twitter and Google+ - “follower” 
•  Facebook – “friends” or now also “follower” 
•  LinkedIn – “connections” or “contacts” 

Influence 
•  The ability to produce effects on the actions, behavior, 

and opinions of others, such as getting them to visit 
places on the web without forcing or commanding them to 
do or think something.  
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“The Rise of Influencer Marketing” 
•  “With social media becoming so popular so rapidly, 
companies have had to adapt quickly to reach 
customers in this new landscape; one of the popular 
trends is influencer marketing.  

•  In this strategy, companies use social media 
personalities, namely on Instagram, to promote their 
products rather than using traditional ads.  

• By doing this, the businesses hope to make their 
pitch seem more genuine to their target market.  

• This is especially crucial to reach younger 
generations with reportedly only 1% of millennials 
trusting the products they see in traditional ads.” 
http://evocreative.com/?evo_blog_articles=/the-rise-of-influencer-marketing/ 

Online Communities 

Buzz and Viral Marketing 
• Ways that the web expands the effect of word of mouth 

and evolves from an information medium to primary 
means of social and business interaction. 

Really Simple Syndication (RSS) 
• A technology that sends updates of blogs and news to 

bookmark or revisit your favorite sites to see if they have 
been updated. 
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#Hashtag   
• A hashtag is a type of label or metadata tag used on 

social network and microblogging services which makes  
it easier for users to find messages with a specific theme 
or content.  

• Users create and use hashtags by placing the hash 
character (or number sign) # in front of a word or 
unspaced phrase, either in the main text of a message or 
at the end. Searching for that hashtag will then present 
each message that has been tagged with it. 
 
•  “Began” with Twitter (concept existed before this, but used 

prominently in social media first by Twitter) 

Social Bookmarking 
•  Tagging a website on a bookmarking website such as 

Digg, Delicious, Reddit, StumbleUpon, Pinterest, 
rather that on your personal Internet browser.  
•  Also allows you to see what others have bookmarked and to filter 

items for browsing. 
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Widget 
• Application for running programs within programs or 

applets that enable performing a function or accessing a 
service. Widgets are used on web pages, blogs, and 
profiles on social media sites.  

User 
• Someone who has an account on a social media site,  

a computer, or network with a username.  

Search Engine Optimization (SEO) 
•  The methods for increasing the visibility of a website so 

that people are more apt to find it through search engines.  

Profile 
•  The page on a social media site that has the personal 

information of the user. 
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Uniform Resource Locator (URL) 
•  The unique address for an item on the web. 

 
 
•  You purchase a domain name and that is part of the URL. 

•  Nikkiarnell.com is the domain name that I own. 
•  The URL is http://www.nikkiarnell.com/ 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

• Be professional, but not stoic corporate. 
•  Only helpful and friendly, as well as interesting 
•  Be true to the voice and tone of your brand. Be consistent. 

 

• Your posts are public and if anyone is searching for you, 
your posts could be part of that evaluation.  
Offensive posts may be deliberately spread. 
•  This is not your personal platform to spout your opinions unless it 

makes sense with your brand (remember everyone is a brand).  
•  Be very careful of this, especially so early in your career. But also 

understand the importance of having a personality. 
 

• People may comment with things they would not say face-
to-face 
•  Avoid taking these comments personally 
•  Be cautious with your reply 
•  But it is vital to be conversational 
 

• Keep your posts relevant to the network or forum in which 
you are participating and stay on topic.  
•  If you spot an irrelevant  topic, don’t post a message in response.  
•  When you post something valuable, people are likely to visit your site 

and share what you post with others. 

 
•  If you are asking for feedback or help, provide as complete 

a description of the idea or problem as possible 

• Avoid blatant selling  - some will consider it spam.  
•  Customers apt to not welcome it 
•  Moderators of groups usually will delete the posts 

 

•  There are different audiences for each social media site, 
but many people will belong to multiple media sites 
•  Avoid posting the exact same message on multiple sites 

 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 
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• Social media requires time to do it well 
 

• Warning:  
Building a social media site 
and then abandoning it 
conveys a negative message. 
If you cannot update it,  
delete it. 
 

• Accomplishing significant goals will require daily 
activity. This requires a plan EVEN IF algorithms  
override mosst control of actual scheduled posting to be 
viewed by audience.  

https://www.customermagnetism.com/blog/timing-social-media-posts-matter/ https://www.customermagnetism.com/blog/timing-social-media-posts-matter/ 

Algorithms 
•  Facebook:  

Relevance 
•  Instagram:  

Timeliness 
•  Twitter:  

Relevance 
•  LinkedIn:  

Relevance 

https://www.skyword.com/contentstandard/marketing/this-is-exactly-how-social-media-algorithms-work-today/ 
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Hence, a social media PLAN. 
 
Even if it’s just to keep a consistent presence with full 
knowledge the time you post may not be the time it is 
viewed. In theory, you shouldn’t schedule your posts. 
But in reality, you’ve got to or you’ll go crazy. 
 
Reporting marketing analytics is also more achievable 
in response to an organized plan. (You will not be doing 
analytics for this class, but you should look into the 
subject for future use.)  

•  There are tools out there to help manage social media, 
often for a cost.* *Most of these are big business, but still worth researching 

•  We will use the free version of Hootsuite.  
 

•  One can also monitor what is being said about your company. 
These are free or low-cost. (Not required for this class.): 

•  Google Alerts. Delivered to your email for free. 
•  MediaFunnel monitors your social media activity and offers a tool to turn 

tweets into leads of Salesforce. 
•  RSS Feeds alert you to what others are writing about that is pertinent to your 

business. RSS feeds that you choose to subscribe to can be managed in a 
reader, such as Google Reader. 

•  NutshellMail tracks your brand’s social activity and emails summary to you 
•  Sendible monitors blogs, news, comments, social networks and analyzes 

results, highlighting posts to which you should respond 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

• Hackers and cyber thieves can compromise your 
accounts by enticing you to divulge your password or to 
click links that lead to sites that can infect your computer.  
 

•  To lessen the likelihood of this: 
•  Take care in accepting friendship invitations from people you don’t 

know, be careful about clicking links in messages 
•  Use different usernames and passwords for each social media site 
•  Reset your passwords regularly 
•  Keep your antivirus software up-to-date 
•  Be aware that the information you post on social media sites 

is visible and easy to find.  

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook - not required 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 
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TIPS 
• Create the correct kind of page.  

•  Personal vs. Groups (Controlled or Other) 

• Page Types (2018) beyond Personal or Groups: 
•  Local Business or Place 
•  Company Organization or Institution 
•  Brand or Product 
•  Artist, Band or Public Figure 

•  For example, Chancellor Damphousse recently had to change to a 
Public Figure page because he had exceeded the amount of Friends 
allowed for a Personal page. 

•  Entertainment 
•  Cause or Community 

• Engage your fans: 
•  Acknowledge and interact with the people who go out of their way 

to post on your wall 
•  Consider offering a monthly prize related to your product/servie or 

promotional items 
•  Feature particular customers each month. 

•   This appeals to prestige and can encourage others to participate in 
hopes that they might be featured 

•  Invite users to answer questions posted on wall 
•  Share links to pertinent information 
•  Use pictures (videos and podcasts) to capture attention and 

generate comments 
•  Encourage customers to upload pictures 
•  Integrate other social media streams into your FB page (tabs) 
•  Provide compelling reason why users should Like your page 

GLOSSARY 
•  Profile 
•  Page 
•  Page “Like” 
•  Activity Log 
•  News Feed 
•  Post 
•  Comment 
•  Profile Picture vs. Cover Photo 
•  Share 
•  Event 
•  Group  
•  Friends 
•  Followers 
•  Chat & Message 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 
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TIPS 
• While FB is known for helping people reconnect,  

Twitter functions to identify and connect people who have 
previously not known each other.  
 

• While FB and LinkedIn are structured, Twitter is a 
malleable, multipurpose tool that you can tailor to your 
business’s needs, making it the most useful social 
network for some businesses. 

TIPS 
• @username  

The name of your business or variation of it. 
 

• Profile Photos 
Choose either your business logo or a photo of the person 
managing the Twitter account. 

•  Tweet content that is appealing to your followers: 
 
•  Notice the form and content of the most popular tweets.  

•  Use tweets containing links, usernames, hashtags or tweets posed as 
questions to increase the chance your tweets will be retweeted. 
 

•  Link to interesting news stories, articles, blog posts pertinent  
to your followers – be a source for information that relates to  
your brand.  
 

•  Let customers know about upcoming sales, new services, and 
recognition for your business. 
 

•  Seek participation from followers through surveys and requests  
for feedback. 

•  Obtain followers by including a link to your Twitter account in your 
email signature and on your business cards, website, other social 
media profiles. 
 

•  Avoid impersonal tweets – be conversational 
. 

•  Twitter members who mention your company in a tweet are 
looking for connection with your brand. Respond to their 
mentions or retweet the tweet to your followers. 
 

•  Use Twitter’s search features to see what people are saying 
about your company. Not every mention will be a direct mention – 
search for your company’s name. 
 

•  Bring more people into the conversation and attract more followers 
by installing your Twitter feed on your website or blog. Always 
do your best to connect platforms. 
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GLOSSARY 
•  Twitter's 280- (formerly140-) character limit for tweets is 

rooted in its origin as a text-based service. 
 
Use bitly.com or similar URL shortener when linking. 

GLOSSARY 
•  Tweet 

•  As a noun, it means a message posted via Twitter of 140 or fewer characters;  
•  As a verb, to post messages.  

 
•  Feed/Stream 

 
•  Handle 

•  This is your “username” on Twitter that appears with an “@” symbol in front of it. 
 

•  @:  
•  A symbol before a username (@username) to mention or reply to that user 

•  Hashtags 
•  Although they were originally created and supported by Twitter, hashtags are now 

utilized on Facebook, Pinterest, Instagram, Vine, Google+, and Tumblr. A hashtag 
is a group of words or phrases (with no spaces), preceded by a # sign (i.e. 
#ONECON or #CCPin). It is used to tie various social media posts together and 
relate them to a topic. Topics are sometimes connected to an event, TV show, 
sporting event, or any happening or trend etc. 
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GLOSSARY 
• Reply – You can reply directly to a tweet. Only the people 

following you and the person you’re replying to can see your 
reply (unless you place a character before the handle at the 
beginning of the tweet). 

• Retweet – A way to repost or share someone else’s tweet. 
•  Favorite – This functions just as a Facebook “like” does. 

You can also use this as a saving tool and go back to your 
favorites later. 

• Mention – The act of including someone’s handle in your 
tweet. That person will then get a notification that they’ve 
been mentioned. 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 
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TIPS 
•  LinkedIn is orientated to businesspeople and 

professionals.  
Its 3 primary uses are:  
•  To keep up with your industry or profession 
•  To maintain business contacts 
•  To find a job 

 

• Basic membership – free; Premium – monthly fee 
 

• Ensure your profile is up-to-date and complete 
•  Should give a true representation of your professional career and 

create a good first impression 
•  Provide compelling information in your “summary” 

TIPS 
•  Join “groups” that fit your business interests. 

•  Search groups from the Groups Directory, the “Groups You May 
Like” menu, and Featured Groups 

•  Participate in the groups that you join. Follow group updates  
and discussions. Often, these discussions reflect trends and 
industry news.  
 

• Start adding connections. Import contacts from Gmail 
and other accounts  
 

• Make connections.  
The more connections, the bigger your network. 

GLOSSARY 
• Update – Status updates and content that you post. 
• Profile – Similar to a resume, you add information about 

you and your job history. 
• Company Page – A place for businesses to include 

information about their business and create updates about 
their business and their industry. 

• Mention – Just like Facebook and Twitter, you can 
mention others in your LinkedIn updates. 

• Connection – An indicator that you and a person are 
connected to each other. 

GLOSSARY 
• Degrees – This acts like 6 degrees of Kevin Bacon by 

showing you how you are connected to a person even if it’s 
through a number of people. 

•  Invitation – Invite someone to join your network and connect 
with you. 

•  Introduction – A way to introduce yourself to those you are 
not currently connected to. 

• Groups – These can be public or private, and can be created 
by an individual or company. It allows users to come together 
and talk about a specific subject on one page. 

• Network – Your connections which also includes the 
connections of your connections. 

GLOSSARY 
• Recommendation – A way to recommend a friend/

colleague, based on their professional experience, to 
anyone who views their profile. 

•  Influencers – Key and influential people in your industry 
that can provide you with great content. 

•  LinkedIn Today – A source for all of your industry news in 
one place. 
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• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 



10/25/18	

17	

Tips 
• Shoot Square* 
• Use Link Shortener (Bitly) to Track Traffic 
• Cross-Promote Your Partners  
•  Take Advantage of Trending #Hashtags 
• Mix Videos with Photos 
• Make Graphics Shareworthy 
• Partner With Instagram Influencers:  

•  Instagram influencers are modern-day celebrities and are creating 
high-quality digital content. They have a large follower base and 
are trusted for their opinions on the latest products and trends. 
Align your brand with the right influencers and you can expand 
brand awareness and follower reach. 

• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

Community (vs. “Networking”) 

REQUIRED 
•  It is required that you have your portfolio also  

up on Behance.  
•  If you are a paying member of AIGA, be sure to be part of 

the Member’s Gallery. 

Niche Social Networks TIPS 
• Use a niche social network to reach a narrowly targeted 

audience where strategic networking can help you 
connect with potential customers and business partners of 
all kinds. 
•  A niche social network within your industry can work wonders to 

reach people of interest there. 
• You can also look for niche sites where people come 

together around one of the core values or interests of your 
business. It’s an easy way to find and connect with like-
minded people for more strategic networking. 
•  The easiest and fastest way to find these niche sites is likely to be 

a good old Google search.  
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• Overview 
•  Brief History of Social Media (1979-2014) 
•  Types of Social Media Sites 
•  Key Terms 
•  Business Netiquette 
•  Time Cautions 
•  Security Cautions 

• Specific Social Media Platforms 
•  Facebook 
•  Twitter 
•  LinkedIn 
•  Instagram 
•  Behance 

• Building a Social Media Plan 

1. Open Project Sheet 
  
2. Download Zipped  
    Project Sheet Form folder  


