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#11 blades 
(LOTS OF THEM: 
Change OFTEN) 

Utility blade 

This one. 
“Spray Mount” 

Roller/burnisher (find in print section of local Hobby Lobby) 
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REQUIRED! >> 
Take-home Test  

will be given 
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Note: 
 
Keep track of your time and understand how much  
work you have to do.  
THIS IS INDEPENDENT STUDY.  
 
Also remember that I need time to evaluate everyone’s 
work. Just because you sent your assessments to me 
on a Friday does not mean you will have my replies by 
Monday. It may take up to a week while you begin 
working on other portfolio pieces.  
 
DECEMBER WILL BE HERE BEFORE YOU KNOW IT. 
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Other helpful pages on nikkiarnell.net: Other helpful pages on nikkiarnell.net: 
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InDesign Reminder:  
PAGES : Pull down Master Page 

InDesign Reminder:  
Select page in PAGES window and select Override All Master Page Items InDesign Reminder: 

Instead of printing, go to File : Export.  Export as Adobe PDF (Print). 
Check the size!!!  I will not accept anything larger than 5MBs.   
Check your email!  Be sure I replied that I received the file. 
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•  But you can send me more  
than one 5MB group of 
assessments at a time.  

•  ALSO once something is  
approved, you don’t need to 
send it to me anymore.  

I will then use an app to mark up and send back to you, beginning the e-dialogue. 
The mark-ups will come from an app I use that allows me to do things like this: 

This is why you must keep assessment file to no more than 5MB and  
email me at my gmail account (arnell.nikki@gmail.com). 

Though each PDF set of assessments you send me must be less than 5MBs,  
you can email me a link of a ZIPd PDF file from Dropbox.  

Copy:Paste this link 
into an email.  
(I realize you can 
send from Dropbox,  
but I don’t want that.) 
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THE MOST IMPORTANT TIP: 
 

• Your portfolio is a living thing.  
•  It must evolve with you and  
 adapt to every interview. 

• Number of Pieces 
•  10-12 (-ish) in a tangible book. More online. 
•  Campaigns (of multiple pieces) can equal 1-2  

 
• You must have EXCELLENT craft 

•  Book must be clean 
•  Online must load seamlessly 

 
• Flow of Book 

•  Like a musical score.  Begin with a bang, then softer and build slowly up 
with a climax about 2/3 through.  Finish with 
something memorable. 

•  Organizing into chunks like logos vs. ads can work in a book IF you are a 
rock star at everything.  Otherwise, let it flow as separate pieces.  
Chunking works beautifully (and logically) online. 
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• What to do with paintings, sculptures, photos, etc.? 
•  Put into an a piece of graphic design.  Make up a client and use it.  When 

interviewing, mention you did the painting, photo, etc. 
•  If you have a lot of other work, it belongs in its own portfolio for a 

different job search. 
 

• What to do with websites? 
•  For tangible book, print screen shots. Consider including navigation map.  
•  The majority need to be live in some way, though domain not important 

for most. Only show so many comps.  

• Does my portfolio work need to be real? 
•  No.  It’s nice, but not necessary.  Great work is much more important than 

produced work.  This will hold true throughout the majority of your 
career; however, you will hopefully have work that does both the better 
jobs you get.   

•  Think of your own clients or redesign work.   
•  Do not say “I made this up…or I did this in school” unless asked.   

Instead, use words like “This project blahblahblah.” 
•  Work produced at an internship, etc. in a book is great to  

include if the work is great.  If it’s something like a yellow pages ad, 
 just keep it and I will explain where to put it when we get to  
book construction. 

• Should I use work I did from graphic design classes? 
•  School work is a nice starting point, but you must improve it.   

Take your best work and try again now that you have developed  
your talents.   

•  If it is just a poster (or similar ONE item), give it “legs”.   
Add a ticket.  Add a POS (point of sale) banner. Add a web page.  Etc.  
Lots of easy to add pieces that instantly make the ONE piece not a school 
project and instead, shows you can think Big Idea. 

•  “…you need to push your work to a more professional level.  Consider 
reprinting assignments with a higher quality of production and presenting 
them in an original way.” – Caldwell, 13. 

Should I include a Process Book*? 
  *Like a nice sketchbook of ideas to each design 

 
•  Many opinions out there on this.  

 Overall, it will not hurt your interview to have one. 
 
 

•  Here is what I think and why: 
 
•  Thanks for asking.  In my experience in advertising as an art director, process 

books just are not that common from professionals. In fact, they scream 
 “Hey!  I just got out of school and look what they made me do!”  And as a 
professional, I can tell your thought process from the work I see in your book.  
Unless you are from a Portfolio School or I think somebody made your 
portfolio for you, I don’t need to see a Process Book.  HOWEVER, it would 
NOT ruin your interview.  Many of my colleagues, have tried to explain to me 
why they think Process Books are very important and I see their points.  I just 
do not think the books are necessary.   

•  Are my tangible and digital portfolios the same? 
•  Kinda.   
•  The flow and the amount of work you can include are different.   

More for your online than in a book. 
•  Written explanations are easy to include online. 

•   They seem childish in a traditional “book” (a black case with sleeves 
inside for pages) unless you are not there to present it. 

•  If you make (or buy) an actual BOOK, then it makes sense to have an 
explanation. It’s still up to you. 

•   (Your textbook has a different opinion.) 

• Things designers tend to look for: 
•  Typography 

•  If you are not good at typography, you are not a  
good designer.   
End of explanation. 

•  Details like spelling, alignment, color choice, craft 
•  Originality 
•  Logos 

•   They very quickly tell what kind of designer you are.   
If you are great at logos, your designs are most likely  
pretty strong.  If your logos are weak, your designs might be strong.  

•  Awards? From what/whom? 
•  If they know you are a student, they will recognize assignments and know 

what you were supposed to learn.  SO do not use assignments and if you 
do, make sure they are GREAT. 

•  Are you competition?  J 

• Things ad creative and art directors look for: 
•  Everything designers do,  

but even more to concept, strategy, and Big Idea. 
•  Copywriting skills? 
•  Between a logo and a campaign, a campaign would interest  

them more. But logos are still very important. 
•  How does an idea carry over multiple executions.  

•  One ad is fine. How does a campaign idea carry over multiple mediums and 
have multiple executions under the campaign strategy. 

•  Awareness of social media and its use in strategy. 

• Things non-designers tend to look for: 
•  Your skill with print and web –what can you produce? 
•  Awareness of social media and its use in strategy. 
•  For what clients have you worked?   
•  Spelling. 
•  If you can write, it is something to which they can relate  

and will attach to this.  So if you wrote a great headline, etc. 
point it out to them. 

•  Awards?  Wow. 
•  Are you professional in the interview? 
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