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BRANDING : LECTURE 1 

•  BRAND : LOGO : CAMPAIGN 

•  Personal Branding Timeline 

•  Favorite Logos : Why? 

•  Favorite Campaigns : Why? 

•  YOU 

•  “You” : Your Brand : Your Work 

•  Your Personal Mission Statement 

•  Complement but Separate 

•  YOUR WORK 

•  Business Plan A 
 

A brand is  
NOT a logo. 
(keep repeating this)  J 

A brand is  
NOT a logo. 

A logo is  
part of a brand. 

(keep repeating this)  J 

The Brand Gap – Marty Neumeier The Brand Gap – Marty Neumeier 

The Brand Gap – Marty Neumeier The Brand Gap – Marty Neumeier Based off of “The Brand Gap” by Marty Neumeier 
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BRAND 

The perceived 
emotional corporate 
image as a whole. 

LOGO 

A logo identifies a 
business in its 

simplest form via 
the use of logotype, 

a mark, or both. 

IDENTITY 

The visual aspects 
that form part of  

the overall brand. 
Most immediately is 
collateral, but it is 
more than this. 

BRAND IDENTITY LOGO 

The positioning  
never* changes. 

The target market’s  
understanding of 
the brand should  
never* change.  

This rarely changes.  
It is the primary visual 
identifier of the brand.  

Its recognition is part of 
“brand equity”. 

This changes more than 
 the others, but should  

not change often. 

BRAND IDENTITY LOGO 

Change often. 

CAMPAIGNS 

But should always  
reinforce the brand 

positioning, strategy, 
personality, and identity. 

BRAND IDENTITY LOGO CAMPAIGNS 

A-State design courses: 
Advertising  

Design Identity 
Design 

Branding 
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Personal Branding Timeline 
•  Track brand consumption and loyalty across your lifespan by 

examining your personal experience as you have matured. 
Then consider how you think this will change in the future.  

•  Students will then compare notes and discuss multiple aspects 
in regards to brand consumption.  
 

•  For the following, you cannot repeat any more than  
2 brands per step. 

Personal Branding Timeline STEP 1 
•  Get out a piece of paper. 

•  Start with your present age. Write it down. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

Ex: Apple 

•  By each brand, explain briefly why you are loyal. What does it mean to you?

Why do you use this brand over any other? 

Ex: Apple is a beautiful machine. It is what I have always used. Aside from 

brand loyalty for utilitarian purposes, I have always respected it for what it 

stands for. It’s also a bit elitist, though I’m not proud of that….or maybe I am.  
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Personal Branding Timeline STEP 2 
•  Now consider 3 years younger than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  THEN: By each brand, explain briefly why you were loyal. What did it mean to 

you? Why did you use this brand over any other?  

•  NOW: What does that brand mean to you now? Same thing? Different? 

Personal Branding Timeline STEP 3 
•  Now consider 6 years younger than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  THEN: By each brand, explain briefly why you were loyal. What did it mean to 

you? Why did you use this brand over any other?  

•  NOW: What does that brand mean to you now? Same thing? Different? 

Personal Branding Timeline STEP 4 
•  Now consider 9 years younger than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  THEN: By each brand, explain briefly why you were loyal. What did it mean to 

you? Why did you use this brand over any other?  

•  NOW: What does that brand mean to you now? Same thing? Different? 

Personal Branding Timeline STEP 5 
•  Now consider 12 years younger than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  THEN: By each brand, explain briefly why you were loyal. What did it mean to 

you? Why did you use this brand over any other?  

•  NOW: What does that brand mean to you now? Same thing? Different? 

Personal Branding Timeline STEP 6 
•  Now consider 10 years older than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  By each brand, explain briefly why you think you would be loyal. What does 

it mean to you? Why do you use this brand over any other?  

Personal Branding Timeline STEP 7 
•  Now consider 20 years older than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  By each brand, explain briefly why you think you would be loyal. What does 

it mean to you? Why do you use this brand over any other?  

Personal Branding Timeline STEP 8 
•  Now consider 30 years older than your present age.  

Write down this age. 

•  Consider 3 brands (not logos, not products, not services) to which are loyal. 

•  By each brand, explain briefly why you think you would be loyal. What does 

it mean to you? Why do you use this brand over any other?  

Personal Branding Timeline STEP 9 

• TALK ABOUT IT.  J 

BRANDING : LECTURE 1 

•  BRAND : LOGO : CAMPAIGN 

•  Personal Branding Timeline 

•  Favorite Logos : Why? 

•  Favorite Campaigns : Why? 

•  YOU 

•  “You” : Your Brand : Your Work 

•  Your Personal Mission Statement 

•  Complement but Separate 

•  YOUR WORK 

•  Business Plan A 
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Favorite 3 Logos 
•  Try to find them online and share it as Comment to  

Facebook page Post in class.  

•  Discuss. 

BRANDING : LECTURE 1 

•  BRAND : LOGO : CAMPAIGN 

•  Personal Branding Timeline 

•  Favorite Logos : Why? 

•  Favorite Campaigns : Why? 

•  YOU 

•  “You” : Your Brand : Your Work 

•  Your Personal Mission Statement 
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Favorite 3 Campaigns 
•  Try to find them online and share it as Comment to  

Facebook page Post in class.  

•  Discuss. 

Are these really rebranded? 

Article from 2016 > https://blog.brandfolder.com/blog/important-rebrands/ 
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Why should you brand yourself? 

•  Branding allows you to express your unique visions, style,  
and creative flair. “No one is you and that is your power.” 

•  Branding allows you to attract the right type of clients* for you. 
*Clients to a freelance business and/or any business (agency, recruiter, etc.) to hire you.  

•  Branding allows you to be distinctive and get noticed. 

•  Branding allows you to establish an emotional and instinctive 
connection with your audience.  

•  As a designer, if shows a required skillset.  

•  And…. 

https://stylemakerstudio.com/why-is-branding-so-important/ 
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your work ≠ your personal worth 

•  Be very clear on that or the world of design-for-hire will  
eat you alive.  
 

•  “Because design is subjective there will always be people who 
don't like your work or who have criticism. And chances are, if 
everyone likes your work - you're probably not doing anything 
that exciting or interesting.”  

https://www.quora.com/How-does-a-graphic-designer-whos-insecure-about-his-her-work-go-about-building-up-self-confidence 



1/15/19 

5 

BRANDING : LECTURE 1 

•  BRAND : LOGO : CAMPAIGN 

•  Personal Branding Timeline 

•  Favorite Logos : Why? 

•  Favorite Campaigns : Why? 

•  YOU 

•  “You” : Your Brand : Your Work 

•  Your Personal Mission Statement 

•  Complement but Separate 

•  YOUR WORK 

•  Business Plan A 
 

Personal Mission Statement 
•  A mission statement is built on a foundation of your values. You 

should have more clarity into what you want to be and to do in 
your life. You can also start to detect the values and principles 
upon which your life is based. 

•  This is not your brand positioning statement. It is simply learning to 
identify you and your ideals. J 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
•  For the following, keep track of the number by each question. 

•  Type or write your answer.  

Personal Mission Statement 
PERFORMANCE 
 

•  Q1: I am at my best when: 
 

•  Q2: I am at my worst when 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
PASSION 
 

•  Q3: What do I really love to do at work/school? 
 

•  Q4: What do I really love to do with my personal life? 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
TALENTS 
 

•  Q5: My natural talents and gifts are:  

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
IMAGINATION 
 

•  Q6: If I had unlimited time and resources, and i knew I  
       could not fail, what would I choose to do? 
 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
VISION 
 

•  Q7: Imagine your life as an epic journey with you as the hero/ 
       heroine of the story. What do you imagine your journey to  
       be about? Complete the following statement by describing  
       what you are doing, who is it for, why you are doing it,  
       and what the journey’s results are. 

•  My life’s journey is… 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
CHARACTER 
 

•  Q8: Imagine it’s your 80th birthday. Who will be there with you?  
       What tribute statement would you like them to make about  
       your life? 

https://msb.franklincovey.com/missions/personal 
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Personal Mission Statement 
CONTRIBUTION 
 

•  Q9: What do I consider to be my most important future  
       contribution to the most important people in my life? 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
CONSCIENCE 
 

•  Q10: Are there things I feel I really should do or change,  
         even though I may have dismissed such thoughts  
         many times? What are they? 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
INFLUENCE 

•  Q11: Imagine you could invite to dinner three people who have 
influenced you the most—past or present. Write their names in 
the boxes below. Then record the one quality or attribute you 
admire most in these people. 
 
•  Name: 
•  Q11A: Attribute 
•  Name: 
•  Q11B: Attribute 
•  Name: 
•  Q11C: Attribute 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
BALANCE 

•  Q12: Let's think of balance as a state of fulfillment and renewal in 
each of the four dimensions: physical, spiritual, mental, and 
social/emotional. What are the single most important things you 
can do in each of these areas that will have the greatest positive 
impact on your life and help you achieve a sense of balance? 
 
•  Q12A Physical: 
•  Q12B Mental: 
•  Q12C Social/Emotional: 
•  Q12D Spiritual: 

https://msb.franklincovey.com/missions/personal 

Personal Mission Statement 
²  I am at my best when Q1. 
²  I will try to prevent times when Q2. 
²  I will enjoy my work by finding employment where I can Q3. 
²  I will find enjoyment in my personal life through Q4. 
²  I will find opportunities to use my natural talents and gifts  

such as Q5. 
²  I can do anything I set my mind to. I will Q6. 
²  My life's journey is Q7. 
²  I will be a person who Q8. 
²  My most important future contribution to others will be Q9. 
²  I will stop procrastinating and start working on: Q10. 
²  I will strive to incorporate the following attributes into  

my life: Q11A, Q11B, and Q11C. 
²  I will constantly renew myself by focusing on the four dimensions 

of my life: Q12A, Q12B, Q12C, and Q12D. 

https://msb.franklincovey.com/missions/personal 
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