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Personal Branding Timeline A	brand	is		
NOT	a	logo.	
(keep repeating this)  J 

A	brand	is		
NOT	a	logo.	

A	logo	is		
part	of	a	brand.	

(keep repeating this)  J 

The Brand Gap – Marty Neumeier The Brand Gap – Marty Neumeier 
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The Brand Gap – Marty Neumeier The Brand Gap – Marty Neumeier 

Based off of “The Brand Gap” by Marty Neumeier 

BRAND 

The	perceived	
emotional	corporate	
image	as	a	whole.	

LOGO 

A	logo	identifies	a	
business	in	its	

simplest	form	via	the	
use	of	logotype,	a	
mark,	or	both.	

IDENTITY 

The	visual	aspects	
that	form	part	of		
the	overall	brand.	
Most	immediately	is	
collateral,	but	it	is	
more	than	this.	
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BRAND IDENTITY LOGO 

The positioning  
never* changes. 

The target market’s  
understanding of 
the brand should  
never* change.  

This rarely changes.  
It is the primary visual 
identifier of the brand.  

Its recognition is part of 
“brand equity”. 

This changes more than 
 the others, but should  

not change often. 

BRAND IDENTITY LOGO 

Change often. 

CAMPAIGNS	

But should always  
reinforce the brand 

positioning, strategy, 
personality, and identity. 

BRAND IDENTITY LOGO CAMPAIGNS	

A-State design courses: 
Advertising  

Design Identity 
Design 

Branding 

Personal Branding Timeline 

Personal Branding Timeline Personal Branding Timeline  
STEP 1A : RIGHT NOW 

•  Get out a piece of paper. 

•  Start with whatever age you are right now.  

•  Consider at least 3 brands  
(not logos, not products, not services)  
to which you are loyal. 
 
Ex: Apple 
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Personal Branding Timeline  
STEP 1A : RIGHT NOW 

•  By each brand, explain briefly why you are loyal.  
What does it mean to you?  
Why do you use this brand over any other?  
You may just make quick notes at this step, though you will need 
to write cohesive sentences later.  
 
Ex: Aside from brand loyalty for utilitarian purposes, I have always 
respected the Apple (Macintosh) brand for what it represents/
invokes. It is beautiful for the sake of being beautiful. All products 
are also designed with the user in mind regardless of cost, which 
also speaks of its commitment to aesthetics. It’s also a bit elitist, 
though I’m not (obviously) proud of that.  

Personal Branding Timeline  
STEP 1B : YOUR PAST 

•  Now consider when you were 10. 
Write down this age. 

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  THEN: By each brand, explain briefly why you were loyal.  
What did it mean to you?  
Why did you use this brand over any other?  

–  NOW: What does that brand mean to you now?  
Same thing? Different? Why? 

 

Personal Branding Timeline  
STEP 1B : YOUR PAST 

•  Now consider when you were 13. 
Write down this age. 

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  THEN: By each brand, explain briefly why you were loyal.  
What did it mean to you?  
Why did you use this brand over any other?  

–  NOW: What does that brand mean to you now?  
Same thing? Different? Why? 

 

Personal Branding Timeline  
STEP 1B : YOUR PAST 

•  Now consider when you were 16. 
Write down this age. 

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  THEN: By each brand, explain briefly why you were loyal.  
What did it mean to you?  
Why did you use this brand over any other?  

–  NOW: What does that brand mean to you now?  
Same thing? Different? Why? 

 

Personal Branding Timeline  
STEP 1B : YOUR PAST 

•  Now consider when you were 20*. 
(This might be the age you are now.) 
Write down this age. 

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  THEN: By each brand, explain briefly why you were loyal.  
What did it mean to you?  
Why did you use this brand over any other?  

–  NOW: What does that brand mean to you now?  
Same thing? Different? Why? 

 

Personal Branding Timeline  
STEP 1B : YOUR PAST 

•  Now consider when you will be/are/were 28. 
(This might be the age you are now.) 
Write down this age. If you are or have been 28: 

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  THEN: By each brand, explain briefly why you were loyal.  
What did it mean to you?  
Why did you use this brand over any other?  

–  NOW: What does that brand mean to you now?  
Same thing? Different? Why? 
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Personal Branding Timeline  
STEP 1B : YOUR FUTURE 

•  Now consider when you will be/are/were 28. 
(This might be the age you are now.) 
Write down this age. If you are not yet 28: 

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  WHY: By each brand, explain briefly why you think  
you would be loyal.  
What does it mean to you?  
Why do you use this brand over any other?  

 

Personal Branding Timeline  
STEP 1B : YOUR FUTURE 

•  Now consider when you will be/are/were 35. 
(This might be the age you are now.) 
Write down this age.  

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  WHY: By each brand, explain briefly why you think  
you would be loyal.  
What does it mean to you?  
Why do you use this brand over any other?  
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STEP 1B : YOUR FUTURE 

•  Now consider when you will be/are/were 45. 
(This might be the age you are now.) 
Write down this age.  

–  Consider at least 3 brands  
(not logos, not products, not services)  
to which were loyal. 

–  WHY: By each brand, explain briefly why you think  
you would be loyal.  
What does it mean to you?  
Why do you use this brand over any other?  

 

Personal Branding Timeline  

 
• Get in groups and 
talk about it briefly.  
J 

Personal Branding Timeline  

Follow the rest of the steps on the Exercise 1 sheet: 

•  Write out your answers using Word or similar, following all 
directions. Check these using ProWritingAid until all spelling 
and grammar is 100%. The only reason it wouldn’t be 100% is if 
you use the name of a brand that the app doesn’t recognize.  

•  Download the compressed file for the form. Load fonts. Open 
the INDD file and resave it to the correct name.  
 
SEE NEXT SLIDE >> 

Personal Branding Timeline  

•  Find digital images of logos for your brands.   

–  File : Place the logos in the template, checking they fit 
pleasingly. 

•  Copy : Paste your answers into the template. Be sure the 
formatting doesn’t change.   

–  EASY TIP: Copy all text into Text Edit. Select All.  
Format : Make Plain Text. Copy this into InDesign and it will 
keep the formatting of the InDesign file. There are other 
ways to accomplish this, but that’s my go-to.  

•  File : Package as directed by the deadline.   

–  Turn in as directed.  


