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The Creative Revolution in Advertising
} The 1960s were advertising's "coming of age," when the 

industry mastered the language of TV, appropriated the 
medium of photography and produced work of 
unprecedented creativity.  

} Influenced by the cultural and social changes of the 
decade, advertising reflected a trend toward innovation, 
sophistication and a growing youth culture.  

} In the U.S., the postwar abundance of the 1950s continued 
into the early '60s, providing a profusion of mass-produced 
goods for eager consumers who enjoyed more leisure 
time and greater disposable income than any 
previous generation.”

-https://adage.com/article/adage-encyclopedia/history-1960s/98702/
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The Creative Revolution in Advertising
} “The creative revolution in advertising was first initiated 

by Doyle Dane Bernbach (DDB) a company working in 
New York.  
} The revolution was started by two men in particular,  

Bill Bernbach and Helmut Krone. 
} Bill Bernbach created the idea of a concept into 

advertising and also brought art directors and 
copywriters together to work as a team.  

} The advert that first changed the world of advertising was 
Bernbach’s ‘Think Small’ Advert for Volkswagen. Bernbach 
took a great risk and broke every rule in advertising at 
that time with his concept and Krone created it visually.”

-https://aliceunderhill.wordpress.com/2012/03/04/the-creative-revolution-in-advertising/
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CLICK LINK HERE  
TO WATCH MOVIE

https://www.youtube.com/watch?v=raitw4z_0BE

