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BRANDING : LECTURE 2 

•  DISCUSS 

•  RESEARCH (SLACK THREAD POSTS) 

•  PERSONAL MISSION STATEMENT 

•  BUSINESS PLAN A 

•  BRANDING EXERCISES 

•  BEGIN PROJECTS 

•  BRAND 

•  IDEA BOARD 

•  LOGO 

•  JOB HUNT JOURNAL 

•  FOR NEXT WEEK 
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•  When you Submit it, I will receive it in 
Google Docs. 

•  I will give you credit for doing it and 
then place the PDF of it in your shared 
class folder under SECTION 1. 

•  I will also supply the following 
reference sheet on Slack so that you 
can figure out YOUR Personal Mission 
Statement from this worksheet. 
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WHY? 
This exercise helps you:  
 
Align on your 
company’s vision, or 
the biggest goal on 
the horizon.  
A strong vision helps 
guide business 
strategy and motivate 
the team (you) to 
achieve it. 

EXERCISE #1: FRONT PAGE NEWS 
 

Picture this:  

10 years from now, your brand is on the front 

page news for achieving greatness.  

 

What does the headline say?  

Have you cured a problem?  

Grown to be the biggest?  

Changed the way people do something? 

What does success look like? 

http://punchy.co/6-fun-branding-workshop-exercises/ 
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WHY? 
This exercise helps you:  
 
Explore your brand 
personality and how 
you might amplify it.  
In most cases, brands 
have room to turn up 
the dial on their 
personalities.  
 
Could you take a little 
inspiration from your 
buzzed brand and be 
more approachable, 
vibrant, bold or even 
a bit cheeky? 

EXERCISE #2: THE COCKTAIL PARTY 
Imagine your brand is a person who just showed 

up at an industry party full of your ideal 

customers and competitors. Describe what it is 

like. What is it wearing? How does it approach 

people? What does it say? Write down as many 

attributes as you can in one column. 

Next, imagine your brand snuck off to the bar and 

downed a few Long Island Ice Teas. It comes 

back to the party buzzed. How does your brand 

act differently? Is it funnier? Talking louder? More 

confrontational? How does it approach 

competitors and customers now?  

Write this down in a new column. 
http://punchy.co/6-fun-branding-workshop-exercises/ 

WHY? 
This exercise helps you:  
 
To understand your 
brand’s greater 
purpose, and the 
value you offer 
customers. 
These are things that 
drive your 
organization and  
must be a part of  
your brand.  
 

Sometimes, being 
clear on what you’re 
against makes it easier 
to understand what 
you stand for. 

EXERCISE #3: BAD GUYS & SUPERHEROES 
 

If your brand was a superhero,  

who are the bad guys?  

Who is your arch nemesis? 

What evils are you trying to rid the world of?  

Your answers can be concrete or abstract.  

 

For example, an IT consultancy might be about 

vanquishing complex solutions and long helpdesk 

queues. A fitness studio may be against intimidating 

classes and lack of confidence. 

http://punchy.co/6-fun-branding-workshop-exercises/ 

WHY? 
This exercise helps you:  
 
Look through a 
different lens to  
see new things in  
your brand.  
 
For example, you may 
dream of being the 
lion but realize your 
brand is more like  
the lamb.  
 
There’s something 
wonderfully non-
threatening about 
comparing your brand 
to an animal, 
 which can reveal 
powerful insights. 

EXERCISE #4: THE COMPARISON GAME 
 

If your brand was an animal,  

would it be a lion, an eagle or a dog?  

 

This exercise is about equating your brand with 

other objects and people. It’s a quick way to 

assess your brand’s personality and positioning.  

 

You can play this game across lots of categories: 

soft drinks, famous brands, animals, clothing 

brands, superpowers, colors, bands, celebrities, 

emotions, cities, tools etc. 

http://punchy.co/6-fun-branding-workshop-exercises/ 
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JOB HUNT JOURNAL 
• Remember a MAJOR POINT  

is to find out WHO is in charge creatively (Creative 
Director, etc.)  

•  This is to whom you want to send  
your information. 

• Not HR. Not somebody in accounting.  
Directly to the target. 
 

• You send stuff. Then you call them. J  
(not really yet, but in your future) 
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FOR MON JAN 27 

•  Start considering 3 cities for your Job Hunt Journal. 
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FOR MON JAN 27 FOR WED JAN 29 


