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IF ANY OF THE ABOVE AFFECTED EITHER THE ARTIST’S LIFE EXPERIENCE OR WORK BECAUSE IT/THEY  

PROVIDED A CHALLENGE AT THE TIME, PLEASE EXPLAIN. 

Her ability to become a well-known name within the design community so quickly into her career during the early 80’s was a feat in 

itself. A lot was going on during this time in American design, so to be a young woman in his field must have been a challenge.

DID THIS DESIGNER DO NOTABLE WORK IN FIELDS OTHER THAN WHAT WOULD BE CONSIDERED GRAPHIC 

DESIGN TODAY? EXPLAIN.

Scher has created a series of maps that began in the 1990’s and have been described as “abstract expressionist information”. The 

maps are a representation of the world as she sees it. Although type is used on the maps, everything is hand painted by Scher. Her 

maps cover different topics such as counties and zipcodes, and median home prices

FOR WHAT IS THIS DESIGNER MOST NOTED?  EXPLAIN.

Paula Scher is known for using out-of-the-box ways to create identies for multiple big-name companies. She uses the rules she 

learned about design to take risks and expirement with her fonts, letterspacing, and color combinations. Her ability to create designs  

that are adaptable to their time and location is what made her famous.

IS THERE ANYTHING CONTROVERSIAL ABOUT THIS DESIGNER? EXPLAIN. 

Paula designed posters for Swatch watches during the 1980’s. Though there are several poster designs, one has remained in the 

historical spotlight for years. Her design that shows a woman wearing a visor and a disembodied arm that has two Swatch watches 

on it displays the message clearly. If the viewer knows anything about design history they will recognize the style of Herbert Matter. 

Scher appropriated his poster for the Swiss National Tourist Office from the 1930’s. The poster pokes fun at Matter’s original 

design, while having style of its own. 

EXPLAIN THIS DESIGNER’S EDUCATION/TRAINING, INCLUDING ACADEMIC, APPRENTICESHIPS,  

AND /OR MENTORSHIPS.

Paula has a BFA from the Tyler School of Art and a Doctor of Fine Arts Honoris Causa from the Corcoran College of Art and 

Design. She was also a teacher at the School of Visual Arts. Scher also worked at the Cooper Union, Yale, and the Tyler School of 

Art where she recieved her BFA.

Paula Scher

DESIGNER’S FULL NAME: Paula Scher

DESIGNER’S PSEUDONYM/NICKNAME: None

GENDER: Female

YEAR BORN: 1948

COUNTRY IN WHICH DESIGNER BORN: America

YEAR DIED: ---

COUNTRY IN WHICH DESIGNER DIED: ---



DID THIS DESIGNER PROMOTE A SPECIFIC IDEOLOGY IN HIS/HER WORK? EXPLAIN. 

Paula wanted her work to be viewable to anybody. She also wanted her designs to fit into the environment in which it was placed.

WHY IS THIS DESIGNER VIEWED AS ICONIC IN THE HISTORY OF GRAPHIC DESIGN? 

Her work with popular brands has made her name one to be remembered. Her bold use of typography and pop culture makes her 

designs appealing to every generation. 

IS THERE ANY OTHER IMPORTANT INFORMATION TO KNOW ABOUT THIS DESIGNER?

Paula is married to Seymour Chwast, who was her design hero while she attended Tyler School of Art. Chwast is also famous in the 

design world, and founded Push Pin Studioes in New York City. 

–––––––––––––––––––––––––––––––––––

YOUR NAME: Katelyn Leonard 

GIVE YOUR EDUCATED OPINION OF THIS PERSON AND THE QUALITY/IMPORTANCE OF HIS/HER WORK. 

EXPLAIN WHAT INFLUENCE – OR LACK OF INFLUENCE – THIS WORK HAS HAD ON YOUR OWN.

Paula Scher is one of the most influential female designers of all time. Her work with popular brands has made her name one to be 

remembered. She has received the nickname ‘Goddess of Graphic Design’ by her peers. Paula sees type everywhere and believes 

that typography is painting with words. Knowing the basics of art like color and form are required to be able to make good designs. 

Without knowing the rules, they cannot be properly broken. In the beginning of her design career, computers were not a part of 

the design process. She used to paint her fonts, work with arts and crafts supplies, and cut and paste paper to make her designs. 

After everything became computerized in the late nineties, she did not work with her hands anymore. Later in her career she began 

painting maps in her home because they took a long time and involved physical work (“Abstract: The Art Of Design | Netflix 

Official Site” 2018). She enjoys making these maps because they are not designed to answer questions, but to raise them. This is 

a major idea in the world of graphic design. Even though these maps are not a logo or identity, they are powerful enough to make 

a viewer ask questions and want to know more. As a designer, that is the main goal. Her outstanding ability to create identities is 

what made her famous. Scher has been designing for Public Theatre since 1994 (“Abstract: The Art Of Design | Netflix Official 

Site” 2018). Before she was able to create the look the theatre is known for today, they had multiple identities that were confusing to 

the people in the area. Her goal was to create something that could be seen, and people know exactly what the message is trying to 

convey. 

The people who surround you influence the caliber of work you create. Paula has been a major part of Pentagram Design in New 

York City since 1991 (“2001 AIGA Medalist: Paula Scher” 2018). Her team at Pentagram helps her to create work quickly and 

trigger new ideas. In her episode of Abstract on Netflix, Scher explains how difficult it is for her to sit at her desk to design. Every 

designer likes to design their own way. Whether it be sitting at a desk, brainstorming during a walk in the park, or Paula’s favorite, 

in a taxi cab. When asking how to figure out an issue Scher states “..You walk up the stairs, go into the ladies’ room, put on your 

lipstick and figure it out” (“Abstract: The Art Of Design | Netflix Official Site” 2018). This quote stood out to me because of the 

sense of power she has over a situation. She does not let anything stand in her way, and that is an important quality to have in this 

field. As designers, we must be able to overcome adversities and figure out ways to be creative outside of the normal standards. 



 

Paula Scher met Seymour Chwast when she was a senior at Tyler School of Art. She was twenty-one years old and he was around 

forty years old. During her time at the art school, Chwast was her design hero (Dover 2018). Paula studied illustration at Tyler, but 

after being with Seymour, she realized that her work could not compare to his. This is when she started to focus on design. In an 

article about design couples for Print Magazine, Scher talks about how her and Seymour do not collaborate on the other’s projects 

because it does not work out good for either of them. A relationship in which both people are designers could be a blessing and a 

curse. That type of situation could be good because the two can work together, and sympathy can be given during frustrating times. 

It could also be hard to handle if the two do not work well together. Each of them has a studio in their home so they are able to work 

on separate projects.

To become a designer as well-known as Paula Scher, the designs and identities made must be able to be adapted to its time and 

location. When a viewer looks at a design for the theatre made by Scher, they immediately see that it belongs in New York City. 

Paula is certainly famous in design circles but being able to grab the attention of people who do not know about typography has 

helped her rise to the top. After her designs for “Bring in ‘Da Noise, Bring in ‘Da Funk”, everyone started copying her style. Paula 

wanted to show the experience the of the show by using typography to look “noisy” (“Bring In ‘Da Noise Bring In ‘Da Funk” 

2018). These posters have a playful vibe which perfectly depicts the show. 

As a designer, I look to Paula Scher for inspiration because of how clean and concise her work is. Her designs work perfectly for the 

environment that they are placed in and are emotionally connected to the viewers. Scher has been a part of the design community 

for forty years, and her work is inexhaustible. I will always remember a line at the end of Paula’s Abstract episode in which she says 

to always be driven to create your best work yet. 
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