PROJECT 2 • QUESTIONS PART 1 • GRFX-3603 • FALL 20
[bookmark: _GoBack]Student Name Here
_____

RESEARCH AND FILL IN THE FOLLOWING ABOUT THE MAGAZINE’S AUDIENCE: 

Gender:
Replace text here. Be sure that it is in black instead of red. 

Age:
Replace text here. Be sure that it is in black instead of red. 

Income:
Replace text here. Be sure that it is in black instead of red. 

Occupation (if applicable):
Replace text here. Be sure that it is in black instead of red. 

Lifestyle preferences (urban dwellers, music lovers, traditional families, etc.):
Replace text here. Be sure that it is in black instead of red. 

Geographic Segment? (United States, region, city vs. rural, etc.):
Replace text here. Be sure that it is in black instead of red. 

Other:
Replace text here. Be sure that it is in black instead of red. 

Cite your research:
Replace text here. Be sure that it is in black instead of red. 
_____

RESEARCH AND FILL IN THE FOLLOWING ABOUT THE ADVERTISEMENT’S (PRODUCT’S/SERVICE’S) AUDIENCE: 

Gender, Age, Income (if different or more specialized):
Replace text here. Be sure that it is in black instead of red. 

Lifestyle preferences (urban dwellers, music lovers, traditional families, etc.):
Replace text here. Be sure that it is in black instead of red. 

Benefit Segment (what benefit will be received from using the product/service/brand): 
Replace text here. Be sure that it is in black instead of red. 

Frequency of Usage:
Replace text here. Be sure that it is in black instead of red. 

Closest product/service/brand competitors:
Replace text here. Be sure that it is in black instead of red. 

Other:
Replace text here with any other information you think is helpful! Be sure that it is in black instead of red. 

Cite your research:
Replace text here with either MLA or Chicago Style. Be sure that it is in black instead of red. 
_____

FOR THE PRODUCT/SERVICE (OR BRAND AWARENESS) FEATURED IN THE AD, IDENTIFY THE FOLLOWING:

STRATEGY & TACTICS
This ad’s strategy?
Replace text here. Be sure that it is in black instead of red. 

How is placement in this magazine a tactic?
Replace text here. Be sure that it is in black instead of red. 

What other tactics may be assumed from this one ad?
Replace text here. Be sure that it is in black instead of red. 

FEATURES & BENEFITS
Name at least 3 features of this product/service (cite research):
FEATURE 1: Replace text here with a feature. Be sure that it is in black instead of red. Keep the number red.
FEATURE 2: Replace text here with a feature. Be sure that it is in black instead of red. Keep the number red.
FEATURE 3: Replace text here with a feature. Be sure that it is in black instead of red. Keep the number red.

Name at least 3 benefits for each of these features (3 benefits, each with 3 features - some benefits may be repeated over features): 
FEATURE 1
1. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.
2. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.
3. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.

FEATURE 2
1. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.
2. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.
3. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.

FEATURE 3
1. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.
2. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.
3. Replace text here with benefit. Be sure that it is in black instead of red. Keep the number red.

Are any of these features being used in the present ad? How?
Replace text here. Be sure that it is in black instead of red.

AIDA - ATTENTION, INTEREST, DESIRE, ACTION
Think beyond this one ad. After your research so far, answer the following:
What gets your attention?
Replace text here. Be sure that it is in black instead of red.

What part of the brand messages within this category captures your interest?
Replace text here. Be sure that it is in black instead of red.

At what point and due to what circumstances do consumers feel a compelling desire for the product?
Replace text here. Be sure that it is in black instead of red.

What are common intended actions that might be relevant to this product category?
Replace text here. Be sure that it is in black instead of red.

BRIEF CRITIQUE
In your opinion, is this ad good in reaching a target?
Replace text here. Be sure that it is in black instead of red.

In your opinion, is this ad good in its design?
Replace text here. Be sure that it is in black instead of red.

Is this ad more copy- or visual- dependent or is it a nice combination?
Replace text here. Be sure that it is in black instead of red.

If it is a combination, is it see-and-say or is it complementary?
Replace text here. Be sure that it is in black instead of red.
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