
DESIGNER 1 FULL NAME: Robynne Raye

GENDER: Female

YEAR BORN: 1964

COUNTRY IN WHICH DESIGNER BORN: United States

YEAR DIED: ---

COUNTRY IN WHICH DESIGNER DIED: ---

EDUCATION/TRAINING: Westen Washington University

DESIGNER 2 FULL NAME: Michael Strassburger

GENDER: Male

YEAR BORN: 1962

COUNTRY IN WHICH DESIGNER BORN: United States

YEAR DIED: ---

COUNTRY IN WHICH DESIGNER DIED: ---

EDUCATION/TRAINING: Columbia High; Western Washington University; Design So Fine

RACE | ETHNICITY | RELIGION | POLITICAL ALIGNMENT

IF ANY OF THE ABOVE AFFECTED EITHER THE GROUP’S LIFE EXPERIENCE OR WORK BECAUSE IT/THEY  

PROVIDED A CHALLENGE AT THE TIME, PLEASE EXPLAIN. 

Raye: Caucasian, Italian-Dutch, N/A, N/A - She said in the group’s book that her background as the daughter of a dysfunctional 

first-generation family of immigrants of different races is what helped her get a very outsider view of the world which in turn 

influenced the way her work looks.

Strassburger: Latino, Filipino-German, N/A, N/A - The location that Strassburger grew up in was all about making light jokes of a 

serious subject which is something that he has taken very much to heart in his design work. He was born nearby a nuclear power 

facility and a known leaking atomic waste disposal site. The city he grew up in made tongue-in-cheek jokes about this calling streets 

after protons or electrons or the local bowling alley being called the Atomic Lanes. The reason I call him by this race and ethnicity is 

from a joke Raye made about him in the group’s book, “Most people call him Mexican, but he’s actually Filipino-German!”

MODERN DOG



DID ANY OF THE DESIGNERS DO NOTABLE WORK IN FIELDS OTHER THAN WHAT WOULD BE CONSIDERED 

GRAPHIC DESIGN TODAY? EXPLAIN.

They both started designing in the BC (before computer) era of Design where it was all about photocollage and making everything 

by hand. I am saying this because I consider the BC era of Design a different beast than what it is nowadays. Things had more 

feeling even if it was simple piece. It was handmade and that made it a much more interesting piece than a complicated piece on the 

computer in my opinion. 

LIST AT LEAST ONE OTHER WORK THAT IS NOT NAMED IN THIS TIMELINE FOR WHICH THIS GROUP IS WELL 

KNOWN. IF WORK CO-CREATED, LIST THE OTHERS INVOLVED.

Their “Pardon my French” poster is a well known piece that Modern Dog made in 2005 after the horrific Hurricane Katrina. The 

poster was made for 25 Above Water, a poster auction benefit for the American Red Cross.

EXPLAIN IF THIS FAME IS ONLY WITHIN DESIGN CIRCLES OR ANY OTHER SUBSET OF THE POPULATION.

This poster became popular amongst people who lived through the storm because of how poor the relief effort after the fact was. 

It is very visceral in its presentation, bluntly saying what the designers at Modern Dog felt about how the people were treated.

DOES THIS WORK EXEMPLIFY ASPECTS EXPLAINED IN PREVIOUS QUESTIONS? 

Modern Dog did not like Bush or his way of handling problems and this piece really shows that.

FOR WHAT IS THIS DESIGNER GROUP MOST NOTED?  EXPLAIN.

They are definitely most known for their posters that they’ve been making since 1987 when Modern Dog was originally formed. 

The work has been consistently good even if some of it has been done in the smallest of time frames and there has been a massive 

amount created over the years. 

IS THERE ANYTHING CONTROVERSIAL ABOUT THIS DESIGN GROUP OR ITS MEMBERS? EXPLAIN. 

Modern Dog does not care about how people feel about their work. They do their work how they want to do it. If their work makes 

fun of something they don’t like and it makes the client angry then they’ll remake it, but they will always go with the funniest ideas 

first before remaking the work to suit the client’s ideals. The “Pardon my French” poster is a very blunt expression of this. It shows 

exactly what Modern Dog’s designers feel about what happened and even if it ended up being censored later. It still started as open 

as it could possibly be and people love this open expression.

WHAT MATERIALS WERE MOST OFTEN USED BY THIS DESIGN GROUP IN THE CREATION AND PRODUCTION  

OF WORK?

During the beginning of Modern Dog’s life the designers used hand-crafted materials to create their work. However, I wouldn’t 

say they had a primary material they used. They always swapped up techniques and materials to better fit what they were trying 

to express. Playing with interactivity on show posters, four-color process for more sophisticated works, or just hand scribbling 

some work in a few minutes because a certain piece was deemed inappropriate during printing and had to be remade as quickly 

as possible. The computer was definitely an important part of their process (once it actually existed), but it was never a necessary 

element for them.



DID THIS DESIGN GROUP PROMOTE A SPECIFIC IDEOLOGY IN ITS WORK? EXPLAIN. 

Modern Dog has never really settled on a singular ideal in their work. All they have ever wanted to do is make work that makes 

people smile. However, Raye said in the group’s book that mostly identifies their work as punk in style and approach in the sense 

that, “punk represents the D.I.Y. attitude, I would say we are punk in approach.” 

WHY IS THIS DESIGN GROUP VIEWED AS ICONIC IN THE HISTORY OF GRAPHIC DESIGN? 

This group is iconic in graphic design due to the overall nonchalant approach to their work. Plus they have just made so many 

posters over the years. Even though Modern Dog is no longer a full time design company thanks to a legal battle that nearly put 

them out of business entirely which started in 2011. Even to this day do they continue to produce posters with their own nonchalant 

but funny ideas. Modern Dog is a group that has never had a singular style that they settle on. They have always experimented and 

evolved. When they started they had no idea what they were doing and that is where they did their best work. Not understanding 

gave them an understanding of what they should do and create. 

IS THERE ANY OTHER IMPORTANT INFORMATION TO KNOW ABOUT THIS DESIGN GROUP?

Going off of what I said in the previous question about how Modern Dog is no longer a full time endeavor, Modern Dog in 2015 

went into a legal battle with Target and Disney over their “Dogs We Know” poster and a shirt that obviously pulled some of the dogs 

from the poster into the shirt made by Disney and sold by Target without Modern Dog’s consent. This legal battle was very draining 

on the small design team and led to it not being able to stay as a full team design team anymore. This is why Raye and Strassburger 

now teach design at Cormish College in Seattle to help pay for the legal fees. They didn’t take this as a bad thing though and Raye 

and Strassburger are now working more on solo work and keeping up with Modern Dog’s work.

–––––––––––––––––––––––––––––––––––

YOUR NAME: Drake French 

GIVE YOUR EDUCATED OPINION OF THIS DESIGN GROUP AND ITS WORK. ALSO EXPLAIN WHAT INFLUENCE, 

IF ANY, THIS WORK HAS HAD ON YOUR OWN. A LACK OF INFLUENCE MUST BE EXPLAINED.

I feel that Modern Dog is a large part of something that has been going on for a long time. They have a postmodern approach to 

things in that they mostly don’t really care about things too much. However, they don’t completely not care. If that makes any sense 

whatsoever. Their work is very rough and silly, because that is exactly what they want and are going for. Modern Dog is a design 

company that does not want to be clean cut and clinical. They thrive off of the gritty and silly humor with which they have built up 

their company over the years. They have created their following off of the fact that their work is rough and humorous. They bring 

their own humor into the work to make it much stronger and give it a much better time of connecting with the audience, because 

humor is one of the best things in my opinion to connect people together. We all enjoy a good laugh every now and again, and 

Modern Dog’s work can definitely give you a good laugh. Their work has not really influenced me up to this point, however I would 

definitely love to start putting more humor into my work so I can connect with people better. I love humor, especially dark and gritty 

humor, because joking about the darkest things in life makes them much less scary and imposing to me. I want to be influenced by 

Modern Dog, because I would love to be as nonchalant, but still great at making design. Right now I always put so much thought 

and work into how I can make things balanced and orderly. Even if their work isn’t really made to be balanced or orderly it still 

feels like it is. 



I also find the fact that Modern Dog just kinda popped up one day on a whim very inspiring. Raye and Strassburger did not really 

know anything about professional design when they started, but they started up Modern Dog anyway and made work. It may not 

have been professional looking, but it oozed the feeling that Modern Dog work is known for. I don’t want to use the word style for 

them because again they do not have a universal style that they live by. They fly by feeling and their humor. They take an idea they 

have and make it, and to me that is amazing and it makes me want to put that kind of silliness into my own work. 

Probably the best thing about this group to me is the fact that they took on the huge corporations Target & Disney for stealing 

their work even if they had no idea if they would survive the legal battle. It makes me very happy knowing that designers would 

fight tooth and nail against people stealing the work that they put so much (or so little) time into. Overall, Modern Dog has been a 

phenomena of design for almost 30 years now, and even after making so much content, none of their work feels stale or dated. It still 

has its place in society and it probably always will. 
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