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b u d g e t

Remember to think BIG.  Think long-term. At every point in a campaign, everything 
must look both back to its foundation (brand positioning) but also forward in order to 
evolve within the consistency of a brand. You must meet deadlines in a linear manner, 
but you can adapt, move, change the details...make things perfect before everything goes 
out. You should be obsessing about this. You should not be able to get your mind off 
of the end goal. Constantly observe, absorb, question, imitate and originate. Your mind 
should not rest and your sketchbook/job hunt journal should be the witness.  

As you will soon find, reality of time and money may at first stomp all over your creative 
visions; however, it isn’t such a quick death. A trick to the visual problem-solving that is 
graphic design is how to produce creative designs within a budget. Therefore, this worksheet 
is a skeleton with a few suggestions. Do NOT spend any money on anything until you speak 
with me.
 
There are two parts to this project. The first is about sourcing paper stock for letterhead and 
business cards, plus options for envelopes if not printed. The second is finding the cost for 
the domain name and server space for your website. Do research and present typed version 
with name on the top that will be turned in as a PDF. Therefore, do this in InDesign or Word. 
Name file YOUR LAST NAME_Budget_SPG19.

You will be graded on the following:
• Directions were followed accurately.
• No misspellings. SPELL CHECK.
• Ambition - How much did you challenge yourself? Did you plan your time well? 

How much research did you do?

• Business cards must be professionally printed. See required minimum amount. 
• Letterhead research will supply information on multiple options to actually use it.  

> These include professionally printed prices for multiple amounts and options for paper  
   stock that can be used in whatever laser or ink jet printer to which you have access  
   at home. As this would be used after you have graduated, printers at school cannot be  
   included in the research.  

• Envelope research is required, even if you did not design one.  
> If envelope designed, then professionally printed sources will be required. 
> Everyone must price out envelopes with matching or complementary paper stock to  
   letterheads and stickers or stamps to easily add logo professionally. 

• Paper matters more than you may think!!! I would rather see black and white printing on 
a nice thick paper than color on some boring glossy laser stuff.

• You are a designer. The paper on which you print your professional materials is the first 
test to your skills when somebody meets you. I cannot stress how important this is.

• Know if you can include bleeds or not on professionally printed pieces. Know margins 
on laser or ink jet printers you plan to use.

• Many professional presses online or in town need a small quantity before it’s worth 
using. When you print these pieces later in the semester, consider if it’s a good idea to 
professionally print letterhead or envelope right now. (Often it is not because you may 
change your contact information before you use up the paper.)

• Don’t let this project’s required information limit you! These are basic guidelines you 
must answer. Go beyond!
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All of the following are required options to show research, including envelope.  
Paper on all pieces should match or intentionally complement each other. 

PROFESSIONALLY PRINTED OPTION ONLY:
• Paper Stock and Weight must be specified.  

> Remember that the color of paper affects the color of the ink.  
> Remember the coating (or lack of coating) on the paper affects the color of the ink. 
> Size must follow those directed on Visual Identity. 
> Consider emboss, foil stamps, duplex stock, and more!

• Bleed (or no bleed) must match the design you have for your letterhead. In other words, 
if you have a bleed on your business card design, then the cost must match this. 

• Handmade business cards almost always look horrible UNLESS you are a talented 
printmaker. Handmade (and hand-cut!) cards are also much more work than one expects,   
considering there is a minimum required and that minimum is still A LOT.  
If you are going to print your own via letterpress, etc. please see me. 

• Source(s) must be supplied. If this was an online source, supply link. If it was local, 
supply phone number and contact. 

• Price for 100 (if available), 250 and 500.   
(Remember....always always always have a business card with you. ALWAYS.) 

PROFESSIONALLY PRINTED OPTION:
• Paper Stock and Weight must be specified. Be sure it works with the laser/ink jet printer 

you will use to print your letters.  
> Avoid paper that is such a heavy weight that it causes weird creasing or cracked ink  
   when folded. 
> Remember that the color of paper affects the color of the ink.  
> Remember the coating (or lack of coating) on the paper affects the color of the ink.

• Bleed (or no bleed) must match the design you have for your letterhead. In other words, 
if you have a bleed on your letterhead design, then the cost must match this. 

• Source(s) must be supplied. If this was an online source, supply link. If it was local, 
supply phone number and contact. 

• Price for 50 is required.  
Extra Credit: find printing prices (and sources) for 100 and 250.

HOME-PRINTED OPTION:
• Paper Stock and Weight must be specified. Be sure it works with the laser/ink jet printer 

you will use to print your letterhead (and obviously, letters).  
> Avoid paper that is such a heavy weight that it causes weird creasing or cracked ink  
   when folded. 
> Remember that the color of paper affects the color of the ink.  
> Remember the coating (or lack of coating) on the paper affects the color of the ink.

• It is likely no bleed will be available on the laser or ink jet printer to which you have 
access. If your design has a bleed, you must explain another version of your letterhead 
must be supplied that has no bleed.  
> Though you could print on tabloid and cut paper down, most people do not have the  
   patience or craft to do this at a professional level. So don’t.  
> If you have access to a high-end laser/ink jet printer that can handle bleeds, explain to  
   professor before assuming it is ok. 

• The cost of ink in whatever laser/ink jet printer you plan to use. 
• Source(s) must be supplied. If this was an online source, supply link. If it was local, 

supply phone number and contact. 
• Price for 50 and 100 sheets; 1 ream of paper; 1 ink cartridge for color(s) needed.  

For example:
Strathmore Pure Cotton Wove Ultimate White, 24 lbs.
50 sheets: $6.20
100 sheets: $12.40
1 ream (500 sheets): $54.97
HP 63 ink 2-pack Black and Tri-Color: $45.89
Sources: Mohawk.com, thepapermillstore.com, Office Depot 
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PROFESSIONALLY PRINTED OPTION:
• This is required only if you designed an envelope. It is also part of the extra credit.
• Paper Stock and Weight must be specified.  

> You will likely either affix a pre-printed label or write in addresses by hand.  
   Be sure the paper stock easily takes ink for this second option, though often an  
   Ultra-Fine Tip Sharpie will write on just about anything.  
> Remember that the color of paper affects the color of the ink.  
> Remember the coating (or lack of coating) on the paper affects the color of the ink.

• #10 size unless discussed with professor.
• Design must match what is estimated. In other words, if you designed a return address to 

be printed on the back flap, then it must match the bid.
• Source(s) must be supplied. If this was an online source, supply link. If it was local, 

supply phone number and contact. 
• Price for 50 is required.  

Extra Credit: find printing prices (and sources) for 100 and 250. 

NON-PRINTED OPTION:
• This is required by everyone, including those who designed their own envelope.
• #10 size unless discussed with professor. 
• Paper Stock and Weight must be specified.  

> You will likely either affix a pre-printed label or write in addresses by hand.  
   Be sure the paper stock easily takes ink for this second option, though often an  
   Ultra-Fine Tip Sharpie will write on just about anything. 

• Price for 50 unprinted #10 envelopes is required.  
Extra Credit: find printing prices (and sources) for 100 and 250. 
 
ALSO REQUIRED:

• One of the following.  
> Price for 1 Rubber Stamp of logo and black (or brand color) 1 ink pad.  
> Sticker of full-color logo. (Remember that there are stickers on clear paper!) 
   Price for 50 and 100 stickers.  
> Some other option that completes objective. 
Note: for all of the above, you would need to write in the return address. If you would 
rather research a sticker that contains the logo and return address, please do.

• You must purchase a domain and server space for your website. You can do this through 
CMS sites like Wix if you are not a Digital Design major.

• Price for domain and server space is required for 1 year.  
Explain in whatever way makes sense. For example, Wix would have a package deal, 
while a hand-coded site would require separate sources. 

Wed Feb 6th: 
• Begin Budget.

Wed Feb 20th: 
• Budget progress discussed.

Mon Mar 11th: 
• Budget PDF DUE in shared Google Drive folder under Section 2. 

e n v e l o p e

w e b s i t e

s c h e d u l e


