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Hierarchy

A typographic hierarchy expresses the organization of content, emphasizing
some elements and subordinating others. A visual hierarchy helps readers scan a
text, knowing where to enter and exit and how to pick and choose among its
offerings. Each level of the hierarchy should be signaled by one or more cues,
applied consistently across a body of text. A cue can be spatial (indent, line

spacing, placement) or graphic (size, style, color). Infinite variations are possible.



BOLD,
ITALIC,
UNDERLINED

CAPS!

TYPE CRIME
TOO MANY SIGNALS
Emphasis can be created
with just one shifi.



I Division of angels
A. Angel
B. Archangel
C. Cherubim
D. Seraphim

I Ruling body of clergy
A. Pope
B. Cardinal
C. Archbishop
D. Bishop

111 Parts of a text
A. Work
B. Chapter
C. Section
D. Subsection

SYMBOLS, INDENTS,
AND LINE BREAKS

Division of angels
Angel
Archangel
Cherubim
Seraphim

Ruling body of clergy
Pope
Cardinal
Archbishop
Bishop

Parts of a text
Work
Chapter
Section
Subsection

INDENTS AND
LINE BREAKS ONLY

DIVISION OF ANGELS
Angel
Archangel
Cherubim
Seraphim

RULING BODY OF CLERGY
Pope
Cardinal
Archbishop
Bishop

PARTS OF A TEXT
Work
Chapter
Section
Subsection

FONT CHANGE, INDENTS,

AND LINE BREAKS

DIVISION
OF ANGELS

RULING BODY
OF CLERGY

PARTS OF
A TEXT

angel
archangel
cherubim

seraphim

pope
cardinal
archbishop
bishop

work
chapter
section
subsection

ALIGNMENT, FONT CHANGE,
AND LINE BREAKS



Project: Hierarchy

Choose a text that has a recurring structure, such as a table of contents, a news
aggregator, or a calendar of events. Analyze the structure of the content (main
title, subtitles, time, location, body text, and so on) and create a visual hierarchy
that expresses this structure. Make it easy for readers to find the information
they want. For example, in a crime report some readers might scan for location,
looking for data about their neighborhood, while others might be more drawn to
the lurid details of particular crimes. Use changes in size, weight, leading, style,
and column structure to distinguish the levels of the hierarchy. Make a style
sheet (in a page layout program for print or in CSS for the web) in order to create

several variations quickly.



Crime Blotter

EAST VILLAGE 1 1 UPPER EAST SIDE 0 7 WILLIAMSBURG
o Noun Found Smothered Verb Defrauded Flood of Clichés Wreaks

by Adjectives Message 3 o by Misplaced Modifier Oo Havoc Hipster kicks
lost in dense cloud of Missing the point P bucket after biting

A confused signals. revenge is sought by victim. bullet and butterfly.



Crime Blotter

xO00AM | EAST VILLAGI 11:30AM | UPPER EAST SIDI 7:00PM | WILLIAVMSBURG

Noun Found Smothered by Adjectives Verb Defrauded by Misplaced Modifier Flood of Clichés Wreaks Havoc
Message lost in dense cloud of confused signals. Missing the point, revenge is sought by victim. Hipster kicks bucket after biting bullet.




so0en E@SE Village
Noun Found Smothered by Adjectives

0. Upper East Side
Verb Defrauded by Misplaced Modifier

Williamsburg
Flood of Clichés Wreaks Havoc



O Visual Hierarchy

0O Grid, Grid, Grid:
LINE THINGS UP!

O Power (Rule) of Thirds

OTypography
O DON'T: Too Similar
O DON'T: Too Big or Too Small
O DO: Kerning and Leading
0O DO: Caps, lowercase, weights

O Appeal On Shelf:
Package # Page

O Exercises



Hide Grid

Search

Articles Tools Books Templates Blog Inspiration




G 19 E G R AGCE M OR ET Z

[ i stay

BASED ON THE BEST-SELLING NOVEL

AUGUST 22







Design Lecture Series

Shattuck Hall - 7:00 pm
March 30, 2011







e



O Visual Hierarchy

0O Grid, Grid, Grid:
LINE THINGS UP!

O Power (Rule) of Thirds

OTypography
O DON'T: Too Similar
O DON'T: Too Big or Too Small
O DO: Kerning and Leading
0O DO: Caps, lowercase, weights

O Appeal On Shelf:
Package # Page

O Exercises






® ©® () FALL|2016-DesignBlc x

& C  ® www.nikkiarnell.net/design-blog Q% @ §

Design Blog 2016

Rule of Thirds (a.k.a. The Power of Thirds) Fall 2016

> Credit only if sample

9/17/2016
provided for every
weekly blog post.
> Graded at end of the
1/3 1/3 1/3 semester.

Required for ART-2413.
1/3 Extra credit for all other

courses.

INSTRUCTIONS

Power

1/3 oints \
o " e

1/3

The rule of thirds is a guideline which applies to the process of composing visual images such as
designs, films, paintings, and photographs. The guideline proposes that an image should be imagined
as divided into nine equal parts by two equally-spaced horizontal lines and two equally-spaced
vertical lines, and that important compositional elements should be placed along these lines or their

intersections. Proponents of the technique claim that aligning a subject with these points creates
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Centering is not bad,

but it’s boring.



Centering is not bad,
but it’s boring. It can
be dangerous when
the lines of text are
almost the same. It
looks like a mistake.



Centering is not bad,
but it’s boring. It can
be dangerous when
the lines of text are
almost the same. It

looks like a mistake.



Break as you would speak

f Give more variety fo ine length

Centering is not bad,
but it’s boring.

It can be dangerous

when the lines of text

are almost the same.

It looks like a mistake.



Centering is not bad, but it’s
boring. It can be dangerous
when the lines of text are
almost the same. It looks like
a mistake.

& Or Full Justify (not Force)

Be very careful of odd spacing
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Do not use typefaces that are too similar.

Do not use typefaces that are too similar.

Do not use typefaces that are too similar.



Do not use typefaces that are too similar.

Do not use typefaces that are too similar.

Do not use typefaces that are too similar.

Do not use typefaces that are too similar.

Do not use typefaces that are too similar.



VERY

But different sans serif can work together.
But different sans serif can work together.

BUT DIFFERENT SANS SERIF CAN WORK TOGETHER.



Sans serif and serif work well together.
Helvetica Regular

Sans serif and serif work well together.
Garamond Regular



Do not use typefaces that are too similar.

Do not use typefaces that are too similar.

—

| es New Roman
' W) A - ¥ y A . s A A A “,. A A

Do not use typefaces that are too similar.

:“m" ) ]| } \ J | J

Do not use typefaces that are too similar.

Do not use typefaces that are too similar.

ye0rgla



Sans serif is monotone.
It is quiet in regular face.



YOU CAN TRY THE SANS SERIF IN ALL
CAPS FOR ONE CONSTANT SHAPE.



YOU CAN TRY THE SANS SERIF IN ALL
CAPS FOR ONE CONSTANT SHAPE.

all lowercase is more approachable,
but it makes the eye go up and down.



BIG TEXT CAN BE
GOOD BUT NOT
WHEN IT ALL
YELLS AT YOU.
TOO MUCH OF A
GOOD THING IS
STILL TOO MUCH.



but don’t make things so tiny I can’t read them.



If you make something larger,
then do not be subtle. It will

look like a mistake.



If you make something larger,

REALLY DO IT.



TRACK TITLES

track titles



TRACK TITLES

track titles

k you don't need To begin all “sentences” with a capital letter



but do not have a lot
of text that Iis tracked
heavily. this is tire-
some to read even
though it looks lovely
from afar. no matter
now cool something
ooks, It needs to be
egible and cannot
challenge the reader
too much.




same with leading. reduc-
mgrthel ading .can be
very. cool, butdo not do
this if yov need ther aci]er
to actually get through the
text comfortably.



instead, consider increasing
leading. the more space,
the more encouraging it is to

read.



instead, consider increasing
leading. the more space,
the more encouraging it is

to read.
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Consider breaking text

where it would seem to if
somebody were speaking@
there would be a pause or
continuation, attempt to do

this visually also.



Consider breaking text
where it would seem to if
somebody were speaking.

If there would be a pause or
continuation, attempt to do

this visually also.



The back of package labels can
be readlly boring because of the

iInformation delivery and legal
constraints. IT'S OK.

The challenge is to make it intferesting without being CRALY.
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O Visual Hierarchy
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LINE THINGS UP!

O Power (Rule) of Thirds

OTypography
O DON'T: Too Similar
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EXERCISE 1: Project 1 examined

OPlace fracing paper over
the flat art from Project 1.

OUsing a straightedge,
see how things line up.



EXERCISE 1: Project 1 examined

ONow open your file on the computer.

OView: Rulers so you can pull guides.
See how things line up while
you're working.



EXERCISE 1: Project 1 examined

OBack to your flat art. Consider the
“front” and “back” as separate entities.

O Using tfracing paper, write down what
you see first, second, third, efc.

f you have artwork that wraps around

the can, this can be considered too Iin

the hierarchy.




EXERCISE 1: Project 1 examined

D Consider the directions | told you.

OYou can adjust the UPC. Not just
creatively. | explained and showed
you that it could be much shorter.

5. Read in regards to UPC code size and positioning. Research creative UPC codes too
(beyond what will be shown in class)! |




2

13375 " 01475




EXERCISE 1: Project 1 examined

D Consider the directions | told you.

OYou can adjust the UPC. Not just
creatively. | explained and showed
you that it could be much shorter.

OAlso be aware of visual tension!



13375 01475 " 2

13375 7 01475 ™" 2




EXERCISE 1: Project 1 examined

D Consider the directions | told you.

Any of the legal labeling (Net Wt., Ingredients, and Warning) must follow FDA
standards. For this project, please put all of this information in a condensed sans
serif like Arial or Helvatica at a similar point size to what is on the Barbasol bottle
(figure it out). See links above regarding FDA Food Labeling.




EXERCISE 1: Project 1 examined

D Consider the directions | told you.

You may use ALL CAPS on anything you would like if it aids to your design;
however, the Ingredients and Caution must stay in all caps as shown.




BIG TEXT CAN BE
GOOD BUT NOT
WHEN IT ALL
YELLS AT YOU.
TOO MUCH OF A
GOOD THING IS
STILL TOO MUCH.



EXERCISE 2: Evaluating designs

OAIl of the following designs are
located on my Pinterest page
“Package Design Labels”.

OdThe link is on our FB page. Go here.
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EXERCISE 2: Evaluating designs

OIf you would like 1o explore a pin
closer: select, then pull the pinned
Image to your desktop.

D Open this in Photoshop to explore
with guides. Evaluate hierarchy.



EXERCISE 2: Evaluating designs

O Discuss:
O Centering vs. align right/left/full
O Visual hierarchy
OType tfreatment
O Power of Thirds
O How form affects design
O Appeal on shelf

O Ofthers
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EXERCISE 3: Soap boxes

O Get out your Palmolive soap box.
Remove it from the white sheet if it is
still attached.

OExplore all that we've discussed.
Consider it as both flat art and as the
assembled package.

ODiscuss. TAKE NOTES!



EXERCISE 3: Soap boxes

O Open the dieline and the
project sheet.

O With affention to panel placement,
copy Iin the legal (including UPC)
and work with it.

OKeep in grayscale and only worry about
size and placement.

O Review directions. Ask guestions.



OVisual Hierarchy

O Grid, Grid, Grid:
LINE THINGS UP!

OPower (Rule) of Thirds

OTypography
O DON'T: Too Similar
O DON'T: Too Big or Too Small
0 DO: Kerning and Leading
O DO: Caps, lowercase, weights

OAppeal On Shelt:
Package # Page



